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Disclaimer

This product was originally created by Brad Callen, search engine optimization and pay per
click expert. All efforts have made made to make the information contained in this eBook
correct. Brad Callen and Bryxen Software are not liable for any actions that may result from
the information contained within this eBook. Brad Callen and Bryxen Software have no
affiliation with Google Adwords. Google is a trademarked term.

Get the latest Updates to Google Adwords Made Easy, for FREE!
To get the latest updates to this eBook, visit the link below and
follow the short instructions listed.

http://www.googleadwordsmadeeasy.com/Updates.htm
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Chapter 1

"Are You Prepared To Profit
From Instant Web Traffic 2"

Warning - If you're not serious about creating an online business that "'makes your money
foryou", please stop reading this now!

Welcome to The Player's Guide To Adwords Domination.

Before we start, lwant to cut a deal with you. You see, | wrote this eBook out of a desire to
teach others how to create serious wealth using PPC advertising. I've poured a lot of effort
into this eBook, but only because | know 200% that this works. And what's more, it should
work for anyone who uses these strategies for their own business.

And because I've worked so hard to create this, | want it to work for you. If you end up
"wasting" your time by reading this once and not applying it...well let's just say we can't
have any of that.

The only way we're going to do thisis if you promise to apply the money-making strategies
that I'm about to share with you. Inreturn, you have my word that | will show you the exact
steps that I have taken to bring in instant traffic and build my online empire. | still get kicks
out of calling my business an empire.

Simple give and take (or show and tell).

To give you a quick idea of what I'm talking about (and to show you what's easily
possible)...

* Croate New Ad Group  View All Ad Groups | @) st moneh

v
[Eamas | [Roname | [Fmse | [(oits | O - =)
|
Ol Ad Group Nama Stats warcee clicks  Impr.  CTR Avg. CPC Cost Ay, Pos Conv. Rate CostComy, v |
—_—
] 3P S56% 15 093% $7250
O & 53 BEI% 19 217% 520
[ 4 713 569% 18 50% $40
O 114 9794 116% 30 B5% $39.33
0 1 1 60% 2.40% 1987
O 1 124 9E% 3 8.33% $1598
O 3|32 W0% 17 592% $1532
O 198 703% 25 14.29% 500
U 792 BA3% 11 11.76% §259
e
O 000% 10 0.00% 0.0

16 000% 16 0.00% §0.00

= ol el s

1503 093% 24 0.00% $0.00
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This is from just one campaign | run on Google AdWords (more on this later) for just one of
my products forlast month. Thisis fora $167 product. You'llnotice that the cost/conversion
is as low as $2.59! You'll also see that almost all of the groups running have a clickthrough
rate higher than 5%. Some as high as 10%! The great thing about this, is once it's up and
running, it literally take NO work to earn money via Adwords. It's all on autopilof.

In the next few chapters, | will be teaching only those skills that you absolutely need to
know in order to create your own wealth (and then maybe take your own screenshots?)
like Ilhave shown above.

Ready torolle Let's start with the lifeblood of any online business - website traffic - and how
you can create itinstantly.

How to create instant website traffic?

While | was preparing my notes for this chapter, | started to think about what people want
tolearn the most when it comes to making money online. What do you want to learn most
about making money online?

Isit:

B How tomake more sales?e

B Howto create awinning product?

B How to actually make asale (the technical aspects of online business) ¢

The first thing | want to tell you is to start focusing on what is fruly important in business,
whetherit's a brick-and-mortar store your grandpa owned or a snazzy new website you've
just started.

The first question that you should be asking (not the only question because there is more to
creating online wealth, but thisis the mostimportant point) is:

How do | drive more traffic to my website?

As an entrepreneur, your income will always be (beyond a certain point) a function of
traffic.

O More people cominginto your store to look at antiques = more sales = more money.
| More prospects getting your sales letter in their mailboxes = more sales = more

money.
O More people visiting your online store... you get the picture.

Traffic is important. It's the lifeblood that runs and determines the success of any business.

www.GoogleAdwordsMadeEasy.com 5
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You may know it by different names, so to put itin anotherway:

More people seeing your sales pitch = more money coming into the bank. (granted your
sales pitchis something people want)

Doesn't getsimpler than that.

Note: In later chapters I'll talk to you about the other
factors that determine yourincome - product value,
pricing and most importantly, converting this traffic
into enthusiastic, buying customers.

Back to the original question: How do you create instant website traffic?

Search engines are a good way to bring free traffic to your website - and while I've been
teaching business owners like you, how to bring in tfruckloads of free search engine traffic
for several years now, the problem with this method is that it takes time to rank highly in
Google and othersearch engines.

... And we all only have a limited amount of time. The challenge here is to create a
money-making machine that attracts prospects, reels them in, converts them into
customers and repeats the process all over again. Think of it as a revolving door -
prospects just keep coming to your website and keep going out as happy customers
(hopefully).

The good news is that there already is such a system for bringing in instant traffic - pay-per-
click advertising (PPC). I'll be talking exclusively about how you can use PPC advertising
via Google Adwords, to drive traffic to your website and convert that traffic into
customers.

The bad news is that 25 percent of PPC advertisers end up throwing several hundred
bucks down the hole before they even begin to understand how pay-per-click works.
What's more, there are many business owners who, after being burned to the tune of
several thousands of dollars, give up on PPC advertising because they don't get how it
works.

Imagine the pain of giving up a marketing opportunity like that, just because you were so
frustrated that nothing was working.

What I've done here is I've broken PPC advertising down for you in simple terms - and as
you will see in this chapter and the next, I'll be taking you by hand and cutting through all
the mystery that surrounds AdWords (my ad network of choice) and pay-per-click
marketing.

6 www.boogleAdwordsMadeEasy.com
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Pay Per Click Advertising in Plain English

Perry Marshall, in his Guide to Google AdWords, says this about PPC advertising:
"[I] is about getting in front of people who are looking for what you sell right this moment
and getthemtorespond.”

You have the ability to reach your target market instantly, and get them to make a
decision on your product/service. And that's notjustit.

It takes just 10 minutes for you to set up an ad campaign in Google AdWords - and
immediately afteryour adisready, it will start bringing in traffic to your websites. No matter
whatyou're selling, you have a chance, in 10 minutes, to start making sales.

What other advertising platform let's you make a sale that faste

Better question - how can YOU use this speed (of getting anidea to the market and testing
it almostinstantly) to your advantage?

The biggest advantage of PPC advertising is that you can test new business ideas quickly
and cheaply by running an ad campaign for a few hours and monitoring its results. This
alone can save you thousands (if not hundreds of thousands) of dollars in advertising and
product creation - butonlyif you doitright (I'll show you how to in the next 6 chapters).

Pay-per-click advertising operates on two simple premises:

| You pay only for visitors that come to your site (no upfront costs - every "click" while
being an expense is also a chance for you to convert that visitor info a customer).
You pay a certain amount "per click" on your ad. If nobody clicks on your ad, you
don't pay adime... and also get no visitors. The goalis to get many TARGETED visitors,
while paying aslittle as possible per click.

O Your ads are displayed in the search engines according to what people are
searching / looking for. (i.e. If someone search for "weight loss" and you're bidding

on the term "weight loss", your ad will be displayed when someone searches for that
phrase.)

There are two major PPC ad engines:
1. Google AdWords
2, Yahoo Search Marketing (formerly Overture).

While they are both very effective in pulling in traffic, | exclusively use Google AdWords
(andl'llexplain why in just a minute).

www.GoogleAdwordsMadeEasy.com 7/
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Having said that, | don't discourage you from using YSM. In certain niche markets the YSM
network is still not hyper-saturated (unlike AdWords, where the competition is higher) and
you may be able torealize serious short-term gainsif you play the PPC gamerright.

What | would discourage you from is to using a PPC ad network other than AdWords or
YSM. Beyond these two the situation is pretty bleak with poor traffic quality, click fraud and
lack of asizeable user base all contributing to an abject failure.

5 Reasons why you should be using Google AdWords

Reason 1: The Google audience / user base has traditionally catered to technical
audiences and more importantly, to Internet savvy users.

The kind of users who are comfortable with buying online.

These users (the tech-savvy, buying kind) are more likely to use Google than Yahoo or
MSN).

Reason 2: Google AdWords delivers instant results - you can have your ad campaign up
and running in 10 minutes flat. Compared to this Yahoo can take anywhere from 2 to 5
dayswhile they manually review ads.

Reason 3: With AdWords, you can go target your prospects geographically down to
countries, states and cities. This is a great advantage for businesses selling hard goods or
services - they would prefer local prospects as opposed to someone half way across the
world.

Reason 4: My favorite quality about AdWords is that it rewards good ad performance -
that is, for an ad that converts (clicks/impressions percentage) exceptionally well (high
click-through-rate (CTR)), your ad will get better ad placement as well as better pricing.
Google wants to display the most relevant ads for the user. So... it makes perfect sense
that YOU will pay less per click, the higher the clickthrough rate of your ad is.

Note: Click-through rate is simply the percentage
that users click on your ad. For example, if 100 users
saw your ad, and 2 people clicked your ad to visit
your website, your click-through rate would be 2%
(2/100).

Reason 5: Your competition cannot see the exact amount you're bidding for your
keywords or the CTR your ads are getting - a distinct tactical advantage that Yahoo lacks.

8 www.boogleAdwordsMadeEasy.com
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Basically, your competition will NEVER be able to tellhow you are marketing your product,
unless they use a trick I'm going to show you later ;-) So, they won't be able to copy off of
your marketing and steal your prospects.

Bottom line - bringing instant traffic to your websites and converting those prospects into
safisfied customers is a much better option than waiting around for your search engine
rankings to.

And, in my opinion, Google AdWords is the only game in town when it comes to PPC
advertising.

In the next chapter, I'll sit with you and take you through the entire process of creating an
ad campaign through Google AdWords. I'll take you from start to finish - from picking your
keywords to creating an account to writing an ad to making it go live - and we'll do it in
less than 10 minutes.

www.GoogleAdwordsMadeEasy.com 9
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Chapter 2

"T0 Minutes To Instant Web Traffic"

Welcome back.

In the last chapter you read about how pay-per-click advertising (PPC) was simply the
best method for bringing instant traffic to your websites.

Today you'lllearn about a simple, 10-minute process that anyone can use to setup a fully-
functional Google AdWords account and start driving fraffic to their website almost
immediately.

Before we get into the more Advanced strategies, we need to build a very strong
foundation and make sure you understand the basics. The stronger your foundation, the
more earning potential you'llhave for the future, so pay close attention to every detail I'm
aboutto teach.

Let's do a quick example...

We'll pretend that we sell home theater systems . | am going to show you exactly how to
build a campaign for that type of product, starting with some sensible marketresearch.

Research your market

PPC advertising is very competitive for areason for any high-value product/service, PPC
is a cheap and effective way to get your name in front of the people looking for products
just like yours.

With all the competition there's just one big problem: If you jump in blind, the sharks will
eat you alive. You must first dig up the details on your market and your competition, and
that means knowing:

| Which keywords are getting the most traffic
| What are the top bid prices for those keywords

O Which keywords are beingignored andwhy

10 www.GoogleAdwordsMadeEasy.com
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o How many competitors you willhave

In the next chapter | will explain the exact steps you need to take to pick out the right
keywords for your ad campaign. Here, I'll just give you a quick run through of how to
create a keyword list using a simple little free keyword generation tool, which you've
probably heard of... Overture's Keyword Selector Tool.

I *:" WP Fitpcfisem chmatetng yohos comircizch) w | i s Nl

YARHOO! :iincH o

D MaEfagr My Addolidils

THE RESOURCE CENTER

TOHOLS AMD INFORMATION TO HELP

Yo MAMAGE YOLR CAMPANGN

==

=

4! TOOLE
Sponsored Search 101 Bidding the right amount?
Catting wtartss Pl e |
15 iy N A Harpword eddng wlatSer Tasl _
Infroduciion m sany milh L Fiww Bade Tzl
‘ e—_— T y Bearch Opamuner™,  * RO Caleulatod
| auwver r . l F L=y
[ e
STOI’T by heOding TO YOhOO SeOrCh Keyword Selector Tool
Marketin . e S AL o St 30 ot i
(hHDZ//SeOrChmOrkeTIﬂQVOhOO.C :‘ Dﬁue!il:':e-d searches that indude your tarm

* How many tiones that term was searched on
last rronth

om/rc/srch/) open the Keyword ot cupgctns fom. (o akaup o 3
Selector Tool. As it's shown below, ‘ howe e oy |Q

enteryour main keywordin the box e s e e

and click on 'Go'. This will give you searches done in March 2006

a list of keywords with search _- ' _
eshmcﬂ'es 2410 wireless home theater system

L6867 home theater systam raview

1428  zomy home theater system
1418 horne theater spaaker systam
1372  dud home thester system

Under the "count column”, you'll

119%  home theater audio systam

see that there are lots of searches 1167 bose home thester system

for the base term but also that R o o
there are focused searches for 713 panasenic homa theater systam
smaller topics as well. Demand s R Lo .

not tfoo strong, but we know that

www.GoogleAdwordsMadeEasy.com 11



http://searchmarketing.yahoo.com/rc/srch/
http://inventory.overture.com/d/searchinventory/suggestion/
http://searchmarketing.yahoo.com/rc/srch/

12 www.GoogleAdwordsMadeEasy.com

thisis a high value product so we wait till we see bids and competition.

It says there are 31,761 searches for the term "home theater system' last month. You can
multiply that number by 3 to come up with roughly how many times that word was
searched forat Google.com.

Next...

We'llcopy the top 6-10 keywordsin a text file; we willneed them for the next step.
Here's the listI've come up with so far:
| home theater system

| wireless home theater system
| home theater systemreview

| home theater speaker system
| home theater audio system

O buy home theatersystem

| home theater system design

| home theater sound system

o dvd home theatersystem

o best home theatersystem

Note: This is just a sample listing - you can, and
should, create much larger lists (around 200-300
keywords minimum - I'll show you how in the next
chapter) to start with, and then build them up as
your ad campaignrequiresit.

Now we want to find out what the top bid prices are for these keywords. That is, how much
money is your competition (i.e. other Google Adwords advertisers) are willing to spend on
this niche to buy traffic. A high numberis a good indicator that your niche is profitable, but
on the other hand, if you know for sure that a niche is profitable (like home theater
systems, which sell for quite a lot of money), low bid prices can mean that this is a market
thatisripe fordomination.

12 www.GoogleAdwordsMadeEasy.com
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One way to check bid pricesis to use another Yahoo tool - the view bids tool.

Go backtothe Yahoo Serch Marketfing Site and click on the "View Bids Tool" as I've shown
inthe screenshot below:

'n ‘SEAF}C:H
‘ MARKETING

a Manage My ALcounls

THE RESOURCE CENTER
TOOLS AND INFORMATION TO HELP
YU MAMAGE YOLIR CAMPAIGHN

& TOOLS
Sponsored Search 101 Bidding the right amount?

Celling afared

¥ e ¥
In sasy with [hin Harpmond bid Salector To
Introchucdlon = s saxy with * View Blds To
’ o ssarh . Baarer Opmm * BOl Cwliulatas
‘ w COM Cal sl et
s

aedwariiming . T‘

The first time you load this page, you will see the following screen:

Type in a search term and we'll show you the Max Bids and
listings for that term.

Security code:
Please type the characters on the left side into the empty box an

the right™*;

*Thiz iz to improve performance and prevent unauthorized autormated scripts,
By entering the security code vou agree to the terms and conditions for using

this taool,
. A T T3
Imf, £L « B EAE
do? mh SF E W Q

| search | | Cancel |

( http://uv.bidtool.overture.com/d/search/tools/bidtool/ )
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Remember that list of keywords you just saved? Take the first keyword and plug it in the first
box on this screen. Then, enter the verification letters in the second box and click on
‘Search'to confinue.

When you do this, you'll see the following:

Type in a search term and we'll show you the Max Bids and
listings for that term.

‘home theater speaker sg.rsé

[ Search ] [ Cancel ]

1. Small Speakers for Smart People
Want something different? Orb high-perfarmance home theater
& stereo systems deliver huge sound from a small package. Mo
more aversized speakers or prices.

W W, orhaudio, conn
[Advartizar's Max Bid: $0.91)

2. Buy Home Theater Speakers Direct - Save
aperion Audio offers award-winning, audiophile-gquality speakers
systems at mass market prices, 30-day risk-free trial, free
shipping and a 10-year warranty.

W W, nerionaudio, corm
[Advertizer's Max Bid: $£0.83)

3. Home Theater Speaker Systems from Axiom
High-end, high-value home theater speaker systems for a lot

Above is a search for"nome theater speaker system" - notice that the top bid on Yahoo is
under $1.00 - that's pretty cheap considering that a pair of high-end speakers can cost
several hundred dollars. Allowing for the cost of the physical product, you can see that
thisis avery nice, lucrative, under-priced bidding market.

Repeat this process for all your keywords and check the top bid prices for them. You are
doing this to estimate how much you will have to pay, per click, to match / top your
competition. In this case, you'll see that most of the keywords have a bid price of under
$1.00. That's good news, but keep in mind that in AdWords you'll have a bit more
competition, so you can expect the top bid price in AdWords to be at least twice that
much of Yahoo, and maybe more.

14 www.GoogleAdwordsMadeEasy.com
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After we do our research, we should have a nice list of targeted, profitable keywords to
start our AdWords campaign with.

Couple of interesting things you'll notice here:

Despite being a very expensive market (full-fledged home theater systems costs
thousands of dollars), there's a low level of competition (bid prices are fairly low). This will
allow you to corner the market quite easily, IF you know how to selltoit.

People are as concerned with specific aspects of home theaters (wireless systems,
speakers) as they are with the "how to" aspect (design, setup). This can work to our
advantage, asyou'llsee when we get to writing the ad.

Now that we have our keyword listready, let's go setup our AdWords account. It's going to
be fast, so make sure you pay attention :-)

Startthe clock...

Step 1 Setting up your AdWords account

Go to the Google AdWords homepage (http://adwords.google.com/select/ ) and click
onthe"Click to Begin"button to get started.

GDL l’g[E s AN Akl B’ Change Language Fm]hgh ll__lF‘;; ¥ . Help
i hibal L T -
|-'.|u|h|r N T n.|]||| FIIHI hl.l"_.l'Bl‘E Sﬂarﬂhmg I’I:II' Whal '!.I'tll.l EEII.
Erid | Pt Yins A e

Google AdWords ads cormec] wou wilh niger
oo 3 Feul o  Sep yiur ] o Dol and

Pagswnn cuslamerns # e pretise maemenl when they're Covgle == S00 o i silea
- foodnng for your products or senices, The Google e nis ;
| b'i-" in i Notwork reachas more than B0% af Inlsenal users ©

Esgal sl piipesl?

Witk Google AdWords you create your gam ads,
chnnse keywnnds 1o help us malch your ads 1o your r—— )
suthente sed pay ooy when somaons elohs on
«l5 E I!I I '”! !; i bugin Iii-__- tham Aoagle AWl ada Jppeal N

il B0 § AT A

Conmmon Questions

"HE Joas A 59“"‘
*:‘E:]‘:ILLE[LIIILi.CIi_H.P.Ei.[? Lemn More 'de| “F M
. & P " FA' _—
Ftartiunk AOL 5 @0 2 r—"-“‘—"ﬂ"-ﬁ-"—"—"EL I e Click 12 bagin
1

Falatsd Fpogranem Savvn Tane, Hove Gosgle creage your ail,
Gongle Adwhipna Prfsspgnals Bacomo Tell Google about your business snd get a custom comppgn (Mes sdvedisers only. )
& halter chanl manuge with fiee Iraening

and loats

Tour ads show up on Google almest instantly.
Goaals ASenca- Eam monay by Wrte your ads. Saloct your koywords. Sl your bodgel. Starl seeing requits
desplaning AdWands sds on your sbe

You decide where yoin als appean.
Choase specific couniries, temlanes or cities - you can dafing your own farged ama

BAIT Mgng

www.GoogleAdwordsMadeEasy.com 15


http://adwords.google.com/select/
http://adwords.google.com/select/

www.GoogleAdwordsMadeEasy.com

The next screen will give you an option between two types of accounts Starter and
Standard. Since we're going to be going deep inside AdWords, there'sno need to go fora
Starteraccount select"Standard" and then click on"Continue".

AdWards

GO L }g [E Iv's All About Results™

Pick the solution that's right for you

Cornon Dies) I s

. « How and when do | ente
) Staster Edition iy hlll?ﬂg Iﬂrgz;lmitllgl':::
Craate a single 19xl ad with simplfied options. Recemmendeod for those who are
new to Intarned advertizing Mowe up to the Standard Edilion at any lime . H':rv;' rmgch will this cost
gy

Seatch Help

i Standand Editian *
Use our full range of ords faatures and functionally: sdvanced bidding
aptions, muliple campaigns, corversion tracking, and more. Recommended for
axperenced Imemel advertisers and medium- or larges sized businesses

Mol sure? O ET EORS 10 Qe Sier al

On the next screen, you choose the languages you want to target. So if you were in
Germany and wanted to target German-speaking Google users, you would select
German. Google also let's you target specific countries, specific regions and cities or

even a specified geographic location (such as a 20-mile radius around a certain street
address, forexample).

Target customers by language

What language(s) do your customers speak? ,-.

Chineze (simplified)
Hold down the control or command key to select  |Chinese [traditional)
multiple languages. Danish
Dusteh
Finnish
French

|German w

Target customers by location

Howy large 15 the area where you'd like your ad 10 appear? Choose ong:
& Couwntries amnd tenitories - ¥our ads will appear for searches made anywhere in the locations you select,

v Regions and cities - Your ads will appear for searches made in the regions and cities you choose,
(Mot available in all locations.)

3 Custemized - Your ads wall appear for searches made within a specific distance from your business or other
Incation you choose

| « Back | [ Continue ]
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| selected the 'target by country' option, so in the next screen | was asked to enter the
countries | wanted to market to in this case, since we are selling physical products we will
restrict our target market to US and Canada (a good thing, because this where the
heaviest demand forhome theater systemresides aswell).

Target customers by country or territory

Highlight the countries or terrtonies on the left whers you'd ke your ad fo appear, then click ‘Add." Select as many a8 you
like. Your ads will appear o wsers anywhens in each lozation you select.

Aypailable Countries and Teritories Selected Countres andfor Temtories
All Countries and Teritories -~ Uniled States
...... Canada
Linited States

Australia

Austria

Belgium « Remove

ik R

Canada

China

Denrmark b

[ « Back ] I Continue w» ]

I'd recommend sticking with "country-level" targeting for now the other two options are a
bit more advanced, and | personally never use them.

Let'smove to the next step writing your ad.

[Time taken 2 minutes]

Step 2 Writing your Ad

Create an ad
Example short ad
Experd Advice For Your Home Theater

24 Page Free Repor - Download Maow!
wenw, HomeTheaterSystem. com/FreeGulde

Headline Home Theater System hax 25 characters

Description lire 1 Experd Advice For Your Home Theater Wax 35 characters

Diescription line 2 24 Page Free Report - Download Now! MWax 36 charactiers

Digplay URL:  [Z] hitp.#f www HomeTheaterSystem com/FreeGuide | Max 35 characters
Diestination URL:  [2] hitp.¥ = .x-m-w.HnmeThealefSygtem.cnnﬂree-mpnnfgnngm Max 1024 characters

| « Back | [ Reset Ad J [ Continue »
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Let me take a minute to explain what we've done here, and why.

Our main search phrase is also the headline whenever possible, follow this example and
put your main keywordsin the headline.

The first line is a benefit in this case, expert advice for people who are looking for help on
how to set up home theater systems. No matter what your level of knowledge, the
chance to getinput from an expert (in this case, free advice) is hard to pass up.

The second line is our feature a free report available for immediate download. Your
feature will be a specific offering that matches your previously stated benefit most
closely.

The last two lines are the URLs first url will be the one displayed this must resolve to an
actual web address. The second line is the actual url where the prospect will be
redirected to thatis, it must contain the address of yourlanding page.

And your ad is written! Following this template, you can put together ads in as little as 4
minutes (like | did right now).

Click on "Continue", and Google AdWords will do an automated check on your ad text
and the provided urls to make sure that they follow their guidelines. Once that is
complete, you willbe taken to ascreen where you have to enter your keywords.

[Time taken -4 minutes]

Step 3 Bidding on Keywords

Enteryour keywords:

Choose keywords

Who will see your ad?
Whan people search Google for the keywords you chooge here, your 3d can show, Keyworde must be directly related to
vour ad. (Dont enfer real estate’ when you're selling cars.) Enter 20 or fewer keyvwords for best results. Example lis{

Enter as many specific words or phrases as you like, ohe Want mare?

per ling: Enter any word to see related keywards:
wireless homs theaLer SySCem | Search
home theater system review

"home theater fag" » Advanced oplion._malch types

fhome theater syscem®

"home theater design”

"uirelezs howe theacer”

“home theater stoce®

"wireleszs home theater syscem”™

fhome theater syscem review'

"home theater setup”

[home cheacer Ladg]

[home theater syacemn] |

|xE|au:k_| | Continue » |
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You'll notice that I've enclosed my keywords in quotes as well as brackets. Basically,
AdWords uses three types of phrase matches to match your ads with the terms being
searched at the time broad match (no quotes or brackets), phrase match (quotes) and
exact match (square brackefts).

Broad match: Thisis the default option. When you include keyword phrases such as tennis
shoes inyour keyword list, your ads will appear when users search for tennis and shoes, in
any order and possibly along with other terms like: new tennis shoes, mens shoes for
tennis, andsoon...

Broad matches are oftenless targeted than exact or phrase matches.

Phrase match: Your ad appears when users search on the exact phrase and also when
their search contains additional terms, as long as the keyword phrase is in exactly the
same order. A phrase match for "tennis shoes" would display your ad if a user search on:
red tennis shoes, new tennis shoes, but not for: shoes for tennis

Exact match: The search query must exactly match your keyword. This means [tennis
shoes] will only match a user request for: tennis shoes and not for: red tennis shoes, even
though the second query contains your keyword.

More details on broad, phrase and exact matches in chapter 6, when we will study
keywordresearch for AdWords in full detail.

Ontothe nextstep...

Once we've entered the keywords, we now have to choose our bid amounts. You'll see a
screen asshown below:

Choose a currency

Pay far this ac UE Dollars (USD §) | View payment aptions
Thiz deterrmine: you pay us, not how you handle fransactions with your customers.
Mate: This setting cant be changed once you activate your account.

What is the most you would like to spend, on average, per day?

The daily budget [?] controls your costs. ¥hen the daily limit is reached, on average, your ad will s1op showing for that day.
(The budget contrals the frequency of your ad, not its position.) Raise or lower your budget as often as you like.

Enter yaur .: § 100

What is the maximum you are willing to pay each time someone clicks on your ad?

You influence your ad's position by setting its maximum cost per click (CPC) [7]. The max CPC is the highest price you're
willing to pay each time a user clicks on your ad, Your max CPC can be changed as ofien as you like.

Enter your C: 5|1 {Mimiraurn: $0.01)
Higher CPCs gher ad positions, which usually get more clicks.

i i i ikle?
»iewe Traffic Estimator - Enter a CPC and see the estimated rank, traffic, and costs for your keyword(s).
Thiee things to remember:

«  Your ads wont stan running until you activate your account by responding to an email well send you. You can
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First you'll select how you'll pay for AdWords. Based on your IP address, Google
automatically determines your local currency and sets that as the default value, but you
should change it to US dollars. That makes it a lot easier to manage your account as you'll
find that almost everyone discusses bid prices in dollars (especially all other guides on
AdWords). This setting cannot be changed once your accountis activated.

After this, you set your budget. This is the maximum amount you're wiling to spend
throughout the day (divide your monthly budget by 30 for an easy way to reach this
number). For our example, | want to get maximum exposure here as well as test the ads
quickly (solcanrefine them based onresults), so I'll set this fo $100 (for big campaigns and
especially forhigh CPC terms, you might have to set this much higher).

Note: If you're just beginning, you can set your daily bid
amount to $5/day if you want and Google will just stop
displaying your ad after your daily limit has been
reached.

Next, you set the maximum cost per click (CPC) for your keywords. Ideally, you should set
the CPC for your main keywords individually, but for now (and for the beginning part of
your campaigns) an overall CPC willdo just fine. Since we already know from our keyword
research that we can get top position for our ads by staying within $5, I'll be conservative
and bid $1.00 per click. This will allow me to get a good position and stay within budget our
budget

After this, you get traffic / clicks / position estimates based on your settings. It gives you an
approximation of how many clicks (and what average position) you will get for each
entered keyword (based on your max CPC and daily budget).

By now, you're aimost done. Click"Continue".

[Time Taken: 2 minutes]

Step 4 Pushing the 'Start' button

You'llbe asked toreview your account (what you've entered so far).

Review your selections

Campaign name: Campaign &

Languageds) that your cu

Lacationfs) of yam ciestan
[Esd]

Currency: US Dollars (USD §)  |Eda)

Daily budget: USD $10000  [Edd]

15 speak: Englsh  [Edit]

Unied States

Ad Graug name: + Ad Graup ¥
Ads:

Home Theater Sysiem
Expent Adnce For Your Home Theater

Edit
Keywords; [Edi]
"home theater design®  [homa theater fag| [home er store] home theater system rmew |wireless home theates]

hame thea,
|home theater design]  “home theater setup®  [home fhoades heater system revew”™  “wireloss home theater sysfem™
" “home thea

L
T systom home theat
“home theater fag™ “homa theater stone’ ter system”  “wirgless hama theated” wireless home theater system

Maximum CPCUSD §100 [Edd)
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The page simply lists all the information that you've input, including your ad, selected
keywords and your max CPC / daily budget aswell.

Scroll down, make sure you haven't made any errors (you can fix them by clicking on the
'Edit' button next to eachfield), and then click on"Continue".

The next page will ask you if you have a Google Account. Depending on your subsequent
answers, it will either ask you to create one, or ask you to enter your Account logininfo.

I'd recommend that you create a separate account for AdWords (for security purposes),
but in this example we're going to assume that you already have a Google account and
willuse thatinstead.

Once you've passed this step (and confirmed your account), Google will send you a
confirmation email to the email address you've entered. Open the email, click the link
back to Google, and then enter your credit card or payment information to officially
open the account.

[Time Taken: 2 minutes]

And that's about it. Once you've entered your payment information, your ads will start
showing almostimmediately.

That took you more time toread than it takes to create an AdWords account!

Before we end this chapter, | want to draw your attention towards a couple of basic
AdWords concepts that you need to master before we go any further.

Google AdWords Basics

Most of your questions about Google AdWords features can be answered at the Google
AdWords Help Center. Here | want to discuss two structural features within an Adwords
account, campaigns and ad groups. I'll go over these REALLY briefly here and will go into
more detail later.

Campaigns

A campaign consists of one or more Ad Groups. The ads in a given campaign share the
same daily budget, language and location targeting, end dates, and syndication
options.
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You would usually create separate campaigns for separate projects / sites, and within
those campaigns you would create different Ad Groups to cater for sets of keywords.

Ad Groups

An Ad Group contains one or more ads which target one set of keywords or sites. This
comes in extremely handy when you are targeting focused keywords, as you can setup
different ad groups for different sets of keywords.

In your ad campaigns, your ad groups should ideally be tightly focused around a
subtopic, but how you select this subtopic and how you determine whether it is profitable
to put that set of keywords into a separate topic is a different matter. This is discussed in
much more detailin future chapters.

For more definitions, you can check the Google AdWords Glossary page.

In the next chapter, we will do a similar walkthrough with keyword research, taking you
fromidentifying a topic to producing the final keyword list.

This next chapter will be EXTREMELY helpful in showing you the process of finding a niche
market and/or good keywords to use for your campaigns.

| also want to mention a very cool tooll use for allmy keywordresearch: Keyword Elite

But, first let's get you a nice solid foundation built with what I'm teaching you in these
chapters. Then, you can use Keyword Elite to find MORE than enough niche markets to
completely dominate.
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Chapter 3

"Keyword Research Basics'

Remember, we're building a very strong foundation in these first few chapters, so that
when|teach you the more advanced "stuff' later on, you'll be able to truly grasp and use
the concepts.Solet's get started...

Successful PPC campaigns are based on three things:

B FocusedKeyword Research
B Compelling Ads
B Effective Landing Pages

In the next three chapters (Chapters 3 to 5) I'll pick up each of these topics and give you
mini-tutorials on doing the bestin each aspect of your ad campaign.

Important: I'll also be showing you little tricks that |
personally use to make each of these tasks MUCH
easier, allowing me to make a heck of a lot more
money with my Adwords campaigns. The more
chapters you get through, the stronger your foundation
willbe, and the more tricks | can share with you :-)

Today, we start with keyword research. It basically boils down to two steps finding a
profitable topic and then using keyword databases and PPC engines to create lists of
keywords around that topic.

There's alotto cover, solet's get started.

How to Find Profitable Topics

Information that helps readers take an action is always more valuable than information
that helps your readers think. In marketing terms, that means that your target market is
people who are looking to buy / acquire something and are looking for ways to do so. It's
what we call the 'end of the buying cycle' your best chance at getting your prospect to
buy somethingis right before he makes a purchase.

When you are looking at topics, you can use the metrics mentioned below as a means to
judge whether a topic is worth pursuing or not, but when you are doing keywordresearch,
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make sure that you target those keywords that prospects will be searching for when they
are collectinginformation that willhelp them make a positive / negative buying decision.

An easy way to determine the profitability of a topic is to measure it by the 'PPC metrics'
which are Popularity, Price, and Competition.

Popularity

In crude terms, the more popular the topic is the more clicks you will get on your ads and
the more chances you will have of converting those prospects into customers. Higher
popularity means more profits for you. On the other hand, popular topics are already very
competitive (in most cases), so you have to analyze it from all sides.

Low-popularity topics can also turn good profits, so just because a topic does not get
100,000 searches a month does not mean you shouldn't go near it. The key is to match all
three factors popularity, price and competition before making a decision to target that
market.

Price

The price of the product you are promoting will determine your profit margins. With high-
priced products you can afford to spend more money per click, and that's mainly why
you see such outrageous bids for terms like real estate, insurance, lawyers and
pharmaceuticals they can afford it because making a couple of sales gives them huge
profit margins.

On the other hand, with products with a low price point you will have trouble going
overboard with your bidding, and you willneed to be very careful with what you're willing
to pay. In such a case, keyword research becomes even more important as you
absolutely must find those keywords that you can target cheaply.

Competition

What is your competition like? Heavy bidding will suggest one of two things either the
market is lucrative enough to risk investing so much money (back to the 'price point’
discussion above) or there is someone trying to price their competition out of the market.
In either case, you wouldn't want to spend too much money at the start, so this step will
give you anidea of whetheryou can enter a niche without getting totally burned.

Another point to consider is that if there is low competition for a topic, you have to
figure out why thatis. Is it because the niche isn't wellknown?¢ Are people having trouble 'selling'
in this markete Or are they targeting the ‘'wrong' markete
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How To Do Keyword Research

Once you have a topic (see previous section for more on this), you can quickly run it
through the following steps to judge its profitability and create a focused list of keywords.

For this walkthrough, we will continue with our earlier topic home theater systems.
Specifically, we willbe doing keywordresearch to do three things for this topic:

B Use the keyword databases to find out ifitis popular
B Researchthe PPC engines and find out what the top bid prices are

B Gobacktothe keyword databases and create afocused list of keywords

Step 1 Popularity Check

Just as we did in the previous chapter, head to the Keyword Selector Tool from Yahoo
Search Marketing (Overture).

Asit's shown below, enter your main keyword in the box and click on 'Go'. This will give you
alist of keywords with search estimates.

Keyword Selector Tool

Mot sure what search terms to bid on?

Enter & terrmn ralatad to your site and wa will
show you:

* Related searches that induda your tarm

* How rmany timmes that tern was searchad on
last month

Getsuggestions for: [may take up to 20
seconds)

home heater system 0

Note: All zuggested search terms are subject
to our standard editarial review procass.

ch 2006

2410 wireless home theater system
L&6%  home theatar systam raview
1428  sony home theater system
L1418  homa theater speakaer systam
1372 dvd home thestar syskem
1199 homea theatar audio systam
1167  bose home theaster system
1156  best hore theatar systemn
add home theater sound system
F13 panasanic home theater systam
£91 pioneer horme theaker system

B23 horme theater surround sound system

( hitp://inventory.overture.com/d/searchinventory/suggestion/ )
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Copy the top 6-10keywordsin a text file; we willneed them for the next step.

Alternatively, you could use the same keyword list you made earlier.

Trick #1

| don't typically go to the Yahoo search term suggestion tool shown above. | simply use a
software product called Keyword Elite. Here's what I would doin this case...

Step 1: Open Keyword Elite and select project #1, "Create keyword list".

Step 2: Enter the main keyword: home theater system
Step 3:Select Overture.com from the list, and select 200 results, then click "ok"

See screenshot below:

‘Keyword Elite :: Project

Step 1: Select the project type vou would like o run,

| 1, Create a kesyword lisk j

Step 2: Enter wour main kewword or phrase.,

| home theater syskem ﬂ

Step 3: Select haw you would like to find keywords,

%/ Owerture | | Google suggestion kool || ¥ahoo!
|| Ask.com || Meta Tags || Mispelled Kevywords
Cpkional: || WordTracker || KewwordDiscowvery

Step 4: Select haw many results to return

i

1 Jz00

| 0] 4 | | iZancel |

Keyword Elite will process and give you a nice list of 200 related keywords, plus, you'll be
able to do a bunch of editing to the keywords to give you an even larger list. See the
screenshot below forsome of the cool things you can do.
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You can save the keywords to a textfile instead of manually copying and pasting them
from the Yahoo search term suggestion tool, whichis a big time saver.

Progress: | bLE I Threads view | Raport views
Kerywiord Farant Keyward s ;%
1000w home sony systermn theater  sony home theaber system it b .| Add to the beginning of each phrase
160 home system theater vamaha ... vamaha home theater systermn Owertun | J
21 home system theater 2.1 hame theater system Civerbur
21 harme theater system hame theater systam Civertbur Add b the end of each phiass
321 bose home system theater bose 321 home theater system  Overturs | J
670 home sherwood system theat,.. hame theater system Overburi
860 home system theater yamaha ... home theater systam Crverbur Remave phrases conkaining:
audio digita hame systern theater home theater systam Orverburi
audo eite home system theatar home theater audo systam Owerbur
audio horre horme Bome system sy...  home thester audo system Civerbur
audiovox dvd home system theater  dvd home theater system Ciwer bury
audiowoy home thaater system home theater systam Civerbur
best buy home system theater buy home theater system Orverburi Ciniby show phrases conksining:
best home theater sound system best home theater system Orwerbun
best home theater speaker systemn  home theater system Ovierburi
best home theater system home theater system Crverbun
blzter home sound system theater home thiester sourd system Civerburi
bose 321 home theater systemn horme theater system Civertur:
bose home sound system theater home theater system Civerbur Remave phrases with more
bose home theater speaker systerm hame theater system Overburi fio
bose home theater system home theater systen Overbun fhan ponts
buy home system theater buy horme theater system O bur LT N S
by home theatar systam home theater systam Owerbur )
canada home paradigm svstem the..  home thester svstem Civerbur Surround keywards with: | None - |
carlson home sound system theater  home theater system Ciwerbur i
cheap home theater system hame theater system Overturs (onty viewable on saved reparts)
cobry dvd home theater system dvd home theater system Owertun ik
coby home theater system home theater system Owerbun Lncge
compare home theater systam home theater systam Ot
complete home system theatar complete home theater systerm  Owerbur » Lnport. . Export 85 TXT
£ *
View all  Owerbure | Edit kst Eevwords: 148

Also, whatllike to doisin"step 3" above, I'd select 5,000 keywords to be returned and then
select the "ask.com" option and Keyword Elite would bring back a list of 5,000 related
keywords, within a few minutes! It'sreally cool...

Check out this video clip showing how this project type works. (Note: The video was
created using an older version of Keyword Elite, so you'll notice there are a few less
features in the video than in my screenshot above, but it'll give you a good idea how it
works.)

"Click here towatch video"
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Step 2 Bid Price Check

Most people will tell you to go to the Yahoo Bid Tool and see their numbers to get anidea
of what the top bids are. It's a good idea, but why not go to Google instead and use the
tools THEY have provided to us inside the Google AdWords account?¢ This way we get to
see numbers for Google AdWords (where we will be bidding), and not some other PPC
engine.

You've already signed up for a Google AdWords account in the last chapter, it's time to
putittouse.

Login to your Google AdWords account ( https://adwords.google.com/select).

Within your account, go to Tools > Traffic Estimator (or just visit the link below) to launch
Google AdWords' traffic and bid cost estimation tool.

o« & - S L) e et o, Lors) o1 S b 4 =0 0l

G PL Jgie !Eizlc:::::: :L { fign Cugl

Tralfic Estimator

ol queck Trale; pihmogl ey for nes bepaordy weifed ading them 1o ar acooust @ usng The SovWionds ngo-gp waiad

1. Emaad hiywvads, o pai bee
lime ThEnlel SPECEm & mEywurs = besd mnch
sirwlnms lcwms thastmr opess il gkl ik
Temame atem revisr “emywued™= pheage maich
Sony tar wprtem emywind = ngpyive malch
it LI [ SpEANEE FPITSH
ared b ThesTcr SyStss
I Ch@ATED AWll0 FVETEE

E| mpbynp ondivids gl CP00 men g foy mep
a0 I3

2, Thoows o cumpwsery, Erder o epecfic Wax CPC o your svimabes, or b up suggest o valus *

1, Choows daily bedye! (uptiesal. Ser estmaten i the smourd you wanl 1o spend eech day, o leee Bkl bank 1o gee
il il abils chiki

LIS Dolas LSO w
lllll wbe vy el duBeyr iy be e e pupiine BEE ol ey fom

( hitps://adwords.google.com/select/TrafficEstimatorSandbox )

Enter your keywords as above in the first box (don't worry about broad, phrase, exact and
negative matches for now we will cover these in chapter 6). These keywords will be the
ones you copied offinto a text file in the previous step.

Next select the maximum cost-per-click that you're willing to pay, as well as your daily
budget. Since we want to get the maximum number of clicks to our welbsite, we will enter
an unreachable budget amount of $500. In that case Google will keep displaying our ad,
because our budget will never be reached in 1 day... given the keyword(s) we've
selected.
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Language and location targeting will be set to your default account values, so you can
leave them asthey are.

Enter countries that you want to target Here, I've selected US and Canada.

Whenyou're done, click on 'Continue' and you'll be taken to the next page with the Traffic
Estimator'sresults.

g - L Ry i o S A ¥ 0w G
-
TraMic Estimalor
¢ Feaki sallvgs | Downliad an o5
Al pgbmmiries are promiged a5 & Quadene, sod a0 baned oo sprlemeside aeneges, poor achaal corle snd ad paadsne may varp To verw eifmabed baged on oy
hwpwords pararmance hislory, we (ks Trific Ertmadai witha Ihe apgrapnate Ad Graup | fum e
Awmpge CPC KEAR (o g mueemam CPC of 3 %) Tahumglay are saned cn your sed wmaunt and qeagripher sl legebing velecn
Extmided chckp par day TOF - 85 (ol o dady bydget of 52 580 0 Fecsyne thi Tra¥e: Erbmior daey ok conmder yoor daaly Sidosl. yosar sl muy
Widive Bl CichE han sdlmabad
W binniiin CPC: [haily bwdgan I_IZm'rh-n Entrsten |
Rarsnrds v  SmankVoless  Eueied Ave CFY  Futisated Ad Podsions  Fxtimated (Nckn ey Exssated Cost | [hay
(Search Totad b1 420 1.1 T s (AR PR
P il boidras iR gler speiaim aT. 120 -3 1 K- B
Eecrih Pty 1hsm ! o R B 0= - 130 I-3 1215 B0 - 50D
iy barmes Feder cpabe £ 0. B3 9 1 1 LI
dvd by Pieader vyplem F160- 4196 I-3 810 0 - 40
Fetiind iPii whii Gidhd QpEhes .= 17 F | .
rearsi Ihimbar gaued Lpalim el B AT | T 10§30
farms therist speiker oyibam £ BE . §3 18 i id. 11 0. $30;
hame [hester ppisend spend spitem - I | 1 - 1[=I5% Tin]
(S L TR T TR (Tl R RS ! Taa « B B850 . B2 ATD
Tt [P U AT CERERE 1l | 01 1]
panwzenes Aeme Hasbn cydism 1.7 §EX i E-T o B
parmsrar hioma (had ae syrem f1¥E- M. i 3.3 -
Gty e Thaaba wpates F162 . 12k | 0 =20 50
wiiibiad b (hEea Gpoam 35 R EE | E-B | IR T
il o Mok b o i e i o G DR H S Gt o Fos Ot il webemr bl | e O Do Beevrir e aen i b e by e e P Feld Bipp Tad s S Py ww
eproyed Meara rody Bl your freifc rdeaier aroues pour bepsordy we spprTeed
AdWatdy Heme - Efdanel Gudsieey - Peacy Pobcy - ComlactLis
w

This screen above is very helpful because it will give you a good estimate as to how much
the top Adwords bidders are paying "per click" for each of the keywords you entered.
Also, you'll be able to see roughly how many clicks you can expect to get "per day" if you
were in a certain ad position in Google. And finally, you'll be able to see roughly how
much you could expect to pay "perday" foreach of the keywords.

These are some VERY helpfulnumbers.

At first glance, this seems a very expensive niche to get in. With most of the keyword
phrases costing over $2.00 a click to be in one of the top 3 Adwords positions.

Now $2.00 a click is a high amount at a 1% conversion rate (1 out of 100 people clicking
through your ad convert into customers), that means that you willneed to spend $200 per
salel
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But... when you think about the niche, you'llrealise that most home theater systems go for
thousands of dollars even a pair of high-end speakers can set you back $500. Add to that
the fact that you can improve conversion rates by following simple tips (chapter 5) and
suddenly this niche looks very, very interesting.

You'll also notice that most clicks go to a few keywords these are the ones you will be
shaping your ad groups around. Adwords is all a numbers game. No your metrics (how
much a customeris worth to you) and you'llbe a step ahead of the competition.

Now that we know that this niche can deliver, let's look at how we can create focused
keyword lists around this topic.

Step 3 Creating Keyword Lists for Sub-Topics

Once you've put together this list, go back to the Keyword Selector tool and enter the
second keyword into the search box - that is, enter 'wireless home theater system' in the
search box this time, and press the arrow to generate a new keyword list.

What are we doing here?

The best strategy to choose keywords here is to start off with your parent term, pick up the
top terms fromiits list, and then 'drill down' to find more keywords for those terms.

For example, with home theater system as our parent term, we see in the screenshot
above that we have lots of targeted keywords for that term. You also see that terms like
home theater sound system, wireless home theater and home theater system design are
'different’ from the parent keyword and are subtopics that could be used to create more
focused keyword lists. Not only that, they are also getting quite a number of searches
themselves, so it's worth targeting that traffic specifically (as opposed to running general
ads).

So foreach term that is a "subtopic" (you have to use your judgement here) and has a lot
of searches, you should run it again through the Keyword Selector tool and create a list for
that term aswell.

For each subtopic, create separate lists. By the way, you can keep these lists in simple text
files-no need forfancy spreadsheets or anything like that - you don't that yet.

At the end of this process you will probably have around 100-200 strong keywords on 4-5
subtopics (and 1 parent topic). That's a good number to start with.
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Trick #2

Using Keyword Elite to gather the Adwords bid datareally quickly...

In "Trick #1" | showed you how we could use Keyword Elite to build us a big keyword list
quickly. Well, after we do that, it's very easy to grab everything we need to know about
each of those keywords (i.e. Adwords bid data that | faught you about above.)

Here'show I'd personally doit...
Step 1: Select all of the keywords that we generated from "Trick #1" above.
Step 2: Right-Click on your mouse and select "send keywords to project 2"

Step 3: Our keywords are now sent to project 2, "Analyze pay per click listings". Select
Google, KEl, Top bids, Title Results, Broad match, phrase match, and exact match, and
click"ok"

Step 2: Enter the keywords wou would like to analvze,

1000w home sany system theater ; 160 home syskem theater yvam ﬂ I

Step 31 Select the search engines wou would like to analyze.
|| Google | | ahoo! || Miva

| | Enhance || ¥ahoo! Bids
Step 4: Show special criteria on report tab,
| %] KEI % Top Bids % Title Resulks

Step 5 Google adwords options

|| Google broad match || Google phrase match [ Google exact match

Enter max CPC: & |

I (8] 4 ! ! Cancel I

Keyword Elite willthen show us everything | spoke about above, plus a TON of other figures
that are extremely important in determining which keywords to use for our marketing.
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You cansee that the Google bid datais listed below.

MHew Cpan Sanve Pause  Export  Options Help
Progress: | ek ] Threads view | Report view
Kenrwrord Fesults | Searches | RyS Ratio | JIKEL Wy Adwords CPC | Adwords pos. | Adwords dides &
home theater system 410,000 25,891 15.84 16340 $2.31- 42890 1-2 7100 - 287
bosa home theater s... 25,900 771 33.59 22,595 $3.45 - $4.32 1-3 12 - 15
sory home theater 5., 61,300 1,244 40.28 2525 42.90- $3.62 1-3 11-13
horre theater speake... 85,600 312 105.42 TTF0 O §1.95- §2.44 1-3 10-11
dvd home theater sy.,. 75,500 1,153 65.48 1761 $1.72-42.22 1-3 g-10
wireless home theate. .. 956 1,905 050 3800.. $2.41-4%301 1-3 6-8
home theater surrou... 9,190 at= 135.15 050  $2.66- $3.32 1-3 G-7
panasonic home thea.., 31,100 600 51.82 11.58 $1.20- $1.62 1-3 67
home theater sound ... 10,800 790 13.67 57.79 $2.63 - $2.20 1-3 6.7
arkyo home theater ... 18,100 453 30.52 1159 $2.02- $2.52 1-3 5-7
herme theater surrow, .. 1,400 434 3.23 134.54  $2.83 - $3.54 1-3 4-5
samsung home theat... 15,300 203 52.22 S61 $LE3- $2.04 1-3 4-5
321 bose home syste... 386 157 252 62.24 45.66 - £7.08 1-3 4 b
£ *

Wiew Evoad | View Phwase | View Exact |

Wiehsite LRL Rarking Szarch Engine A
wanwrorbaudio. com i Googhe
www tigerdirect.com 2 Google
wwrw, rouncsound.com 3 Google
wwwr gD, conn 4 Google
v QuiRTsohticn.com 5 Google
v shaviswal. com ] Google
v mmitsutvsales.com 7 Google
wwnr, Furniturebuzs.com g Googhe
wiww, shoplocal .com 9 Googe
wwnw ohphotovideo.com 10 Googe
W Uy Ersedge.conm 11 Google
wewrwr . ohimspeakers.com 12 Google
W, STIEZ0. COMN 13 ook s
£ >

Wiews All - Wiew Google

You can sort the columns however you want. | use this analysis feature all the time. It really
helps with finding profitable niche markets. I'll show you some very cool things | do to find
profitable marketsin some later chapters.

Check out this video clip showing how this project type works. (Note: The video was
created using an older version of Keyword Elite, so you'll notice there are a few less
features in the video than in my screenshot above, but it'll give you a good idea how it
works.)

Congratulations now you're ready to write ads and get the ballrolling.

If this is your first time doing keyword research, don't worry it gets easier with practice, and
there are tons of tips and shortcuts you can use (that we will see in chapters 7 and
beyond) to drastically cut down your time in this.

In the next chapter, we will see how you can use these lists to write ads that attract clicks.
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Chapter 4

"How to Write Ads that Attract Clicks"

One of the best things you can do to really kick butt with AdWords is to understand that
managing your PPC campaign is a step by step process which each step designed to
accomplish a specific objective, and with all steps linked, leading your prospect from the
start (where they search for the key terms you're bidding on) to the end (where they
‘convert' eitherinto buyers orleads or subscribers).

Note: What I've found is that when | break down
AdWords (or keyword research, or SEO, or sales writing
basically, any skill) into small steps like this, people
instantly find it a lot easier to understand what's going
on. I'm hoping that you'll find the same thing with
today's chapter on ad writing.

Writing ads, then, is just one step of this process. But before we dive into the specifics, |
want to discuss something that is at the heart of any successful Google AdWords
campaign:

Focused Keyword Lists .

If you remember from the previous chapter on keyword research, you willremember that
itis absolutely critical that you break down your main keyword lists into smaller lists that are
focused around subtopics. If your ads are not targeted to your keywords (i.e. a general-
purpose ad on insurance showing up for someone who is searching for car insurance)
they might not click on your ads. Worse, if your site does not offer a particular type of
product (you are targeting custom home theater systems when you don't offer any
customisation), all those clicks willbe wasted.

And that's the single biggest problem with most AdWords campaigns - alack of focus.
Start off with a basic list, and then expand it into specific subtopic lists as you refine your

campaign. One of the ways to do this is the 'Peel and Stick' method (I'll talk about this in
more detailin chapter5).

Ok then, onto writing ads.
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Ad Writing Basics

Before you write an ad, you have to remember that in even a low-competition market,
your ads are under pressure to perform (thatis, your clicks must also convert), or otherwise
they will end up costing you money. Because of this you should always write ads with two
thingsin mind:

B The ad must persuade the prospect that the page this ad points to will hold the answer
towhat they are looking for .

B The landing page must deliver on what the ad promises , otherwise the clicks will be
wasted (we discusslanding pagesin chapter 5).

In addition, you also have to ensure that only those people whom you are targeting will
click on your ad. Or to put it differently, you want to make sure that you get the clicks that
are most likely to convertinto buyers.

Now that we know what'srequired, we can map out some guidelines for writing the ad.
®m Identify what you are selling

Make sure you have a clearidea of what you're selling and how that will tie in with your ad.
Choose the keywords that apply to yoursite, andinclude themin your ads.

B Narrow down your target market

Understand who you are selling to. An excellent example of this is one of Perry Marshall's
recent ads for his book, Guide to Google AdWords. He's targeting serious business-
minded people who are willing to pay for quality products, so he's made sure that he
lists the product price in the ad. Does Frae Adwords Suber Tios
that help? It will potentially keep out 14 Simple Free Ways to Improve

. . Your Adwerds Campaigns
people who are looking for free advice Eenietiindannaomiyibaerts i
or those who cannot afford the book.

Why ClickAdEqualizer?

Narrowing your market. Thank Me With Tears In Your Eyes
When you wall see your Chickbank Ac
You can refine the focus of your market www.clickadequalizer. com/

by writing down who exactly you are AdWords - Diouble Visitors

: : _ Leam about cost efactve targeled
seling to for my weight loss e-book q Vo E ANy (o St i
that | wrote way back when | was PerryMarshall.com
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starting out in Internet Marketing, | focused on young adults who led extremely busy
lives and wanted an easy, effective and time-saving solution to managing their weight
problems.

B Usefocusedkeywordsto help you create atargeted ad

As I've explained in the previous section, focus on subtopics rather than ads for the
general keyword they convert much better into customers because you are able to
direct themto exactly that page that contains the information they are looking for.

B Wirite to persuade thisis sales writingin a very small space

Sales writing boils down to a simple principle convincing the reader to take immediate action
on what the writer wants them to do (sign up to alist, buy a product, etc). To do thisright, you
have to first attract their attention (headline), convey the most powerful benefit (first line)
and provide a logical justification for taking that action through your most powerful feature
(secondline).

Your Template for Writing Successful Ads

In the previous section we learned three very important concepts on writing successful
ads:

B Targeted keyword list
B Focusedads
B Quality salesmanship

As we breakdown the ad template into 5 separate components, keep these three
conceptsin mind and see how you can use them to help you write better ads.

QOI:"JSEC RS ALl Ab bt Ruube™

Create an ad

Home Theater Systes

S e YCRrHoma T h
24-Page Free Repon, Downlosd Now

o homel e i e #m com/FroeGude

W the yal

Headire Home Theater Systam Max 25 characters

Descaption lne 1 [Expan Advice for your Home Theoter Max 35 characters

Descoption lne 2 R4+Fage Froo Roport Download Now Max 35 chatacters
Display UAL:  [7] hittp £ www.homethostersysiem com/FreeGuide tax 35 characters

DCestmation URL  [?] hitpe ) »  ww hommethestersystom comfree-tepon/googlel Max 1024 characiers

[Boc | [Resetad ] [(Continues |
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Headline

Your headline's main purpose is to attract attention of your target market. By wording it
correctly you can avoid "curiosity" clicks, but the best part is that when you start targeting
specific keyword sets (subtopics instead of general terms), you can use the headline to
target your specific market and thus gain a considerable edge over competitors who
are not using targeted keyword lists.

Whenever possible, use your main search terms for that ad group in the headline the
reason for this is that whenever terms in your ad match the searched keywords, they are
putin bold by Google. This way your ad automatically attracts more attention. This works
better with low-competition terms than for main keywords (where everyone has put the
keywordsinto theirheadline).

First Line

This is not a "hard and fast" rule, but it has been proven to work effectively. There are two
kinds of reasons you can provide a prospect into clicking onto your ad benefits and
features. The first is an emotional, psychological argument, where as the second one is
factualandlogical.

And when it comes to salesmanship, emotional arguments work much better than
factual arguments (possibly because facts can be countered by other facts, but
emotions are a difficult breed to beat).

But you cannot survive without having both. That's why you have to find a way to fit them
bothinto the 2lines you have (70 charactersin total).

Stick your biggest, most powerful benefit in the first line in the ad example | showed in the
last chapter which is reprinted down below), the benefit is expert help on how to set up
home theater systems. This plays on the idea that anyone looking to make such a huge
expense would want to seriously research the market and would welcome advice overa
sales pitch. No matter what your level of knowledge, the chance to get input from an
expert (inthis case, free advice) is hard to pass up.

Your benefit will be your best guess on what people are looking for when they search on
your main keywords. For a high-value item like home theater system, people tend to shop
around before buying, so you want to pullthem in with aninformational benefit.

Secondline

Put your most important feature in the second line. In this case, it is a free report available
for immediate download. In this case, anyone reading that ad knows that the report is
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short to read (24 pages) and that they can start reading it within minutes. In other words,
expert advice, in your hands, within minutes. That's what this adis selling.

Your feature will be a specific offering that matches your previously stated benefit most
closely.

Display URL

This shows the site's URL it's simple enough to put your main site url in this line, but by being
creative, you canuse this space to give 'extra space' to the stated benefit or feature.

In our example, the display url points to the "free guide" but if | were writing it differently, |
could also change it to "experts corner”, or something else that emphasized the benefit of
the ad.

Use every little space of the ad that you can. You don't have much of it to start with asitis.
Destination URL

The second line is the actual url where the prospect will be redirected to. Don't send your
traffic to the main page for each type of ad, you're targeting a different section of the
market. Make sure you send them to specially targeted pages (in this case, the download
page forthe freereport).

If you are sending traffic directly to an affiliate's site, the destination url would your affiliate
page, whereas the display url could be the main address of that site.

Playing "Beat the Control"

One of the most important numbers in your Ad stats is the click-through-rate (CTR). This is
one of the major factors that determines the quality score of each keyword, whichin turn
determines (along with other factors such as bid pricing) the positioning of your ad.

What that meansis if you have a high CTR for your ads, you may be able to getouradina
higher position than a competitor who is bidding more than you, but has alower CTR. You
can, effectively, rank higher than your competition but spend less to get there just by
improving your CTR.

In competitive markets, thisis an edge you should always be fighting for.

A proven system for constantly improving your CTR is o use split-testing a method where
you run two alternating ads and after a certain number of clicks (enough to prove that
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one ad is going to perform better than the other) you discard the ad with the lower CTR
and write a new one (making only marginal changes) to try and beat the better-
performing ad.

You should ideally repeat this process all the time, right from the start of an ad campaign.
Write two ads, run them to get enough clicks, establish which ad is the 'control' (one that
performs best) and then try to "beat the control” by writing better ads.

You shouldn't be changing too much of the ad during split-testing the purpose is to
change around certain sections of your ad and see how small changes can make a
difference. Making small changes also allows you to pinpoint the exact change that
causes animprovement in CTR, and if you can figure out what takes your CTR higher and
what brings it down, you can essentially write class ads from the word go.

How to do Split Testingin AdWords

For each ad group, make sure that you're running two ads at the same time. Google will
alternate between your ads for that group, and once you have enough clicks (30 is a
good number) for each ad, you can determine effectively that the current CTRs of both
adswillremainrelatively the same (for very close CTRs, you might want to let themrun a bit
longer).

How did we reach the number '30 clicks'? It has to do with statistics and confidence
levels...let'sjust say that it's not an arbitrary number but in fact a scientific estimate. There's
an excellent online tool that helpsin all this intuitively, it'snamed Split Tester .

Split testing is a must if you want to continue improving your CTR. The goal here is not to
make rapid changes, but small measurable ones so that you can figure out which
change causes improvements and which change causes a decrease in CTR. This way,
you will soon be able to determine what type of ads work best in your niche and thus
create effective, compelling ads.

Bad Ads, Good Ads

When we talk about good and bad ads, we are also talking about:
[ | the keywords that those ads are targeting.
[ | the landing page of that ad.

A bad ad will be unfocused, using a general keyword list and will probably send traffic to
the site's main page. This will first of all hurt the advertiser's CTR, and worse, it will hurt their
conversions aswell.
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Andin competitive markets, that means that you will be losing money badly.

Here's an example of a poorly optimized ad (I'm going with a different niche here -
insurance):

4 team financial
martgage & insurance
yOUr SUCCESS IS 0Ur passion
wny. ateamfinancial.com

..andthey'lluse the following keywords for this ad.
o autoinsurance quote

O autoinsurancerate

o affordable insurance rates

O affordable insurance

m autoinsurance online

m healthinsurance

| california healthinsurance quote

u california healthinsurance plan

Then what they'lldois they'll send their visitors directly to theirhomepage, no matter what
keyword the visitorhad searched forin Google, to find theirad.

...andthey'lluse the following keywords for this ad.

auto insurance quote

auto insurance rate

affordable insurance rates
affordable insurance

auto insurance online

health insurance

california health insurance quote
california health insurance plan

Then what they'll dois they'll send their visitors directly to their homepage, no matter what
keyword the visitor had searched forin Google, to find their ad.
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Their Adwords Ad ‘

B

All of their keywords, as
listed above. ..

$

Their homepage
(wwaw. ateamfinancial.com)

If we created allittle organizational chart of their campaign, it would follow this path:

What's wrong with thise Well, there are several things that are MAJORLY wrong with this
campaign. Let'slist them below:

1. They've placed ALL of their keywords into 1 single Ad group. You should place only
"similar phrases" into their own separate Ad groups.

2.The headline of their adis horrible: a team financial
Really... I'm assuming A Team Financial is the name of their company? | really don't

know...They SHOULD have included the main keyword in the title of their ad.

3. Their ad description talks about what "their" passion is. People don't care about what
the company's passionis. The ad should talk about the customer. What'sin it formee

4. Their ad takes visitors directly to theirhomepage, for all of their keywords. Each keyword
"group" should take visitors to an individual web page designed specifically around
that keyword phrase.
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2 rotating auto insurance
ads

2 rotating affordable insurance
ads

2 rotating health insurance
ads

$

‘ auto insurance keywords ‘

$

affordable insurance keywords

$

health insurance keywords

£

Web page about auto
insurance

4

Web page about affordable
insurance

£

Web page about health
insurance

Now... Here is how they should have structured their Adwords campaign:

Auto Insurance

auto insurance quote
auto insurance rate
auto insurance online

Affordable Insurance

affordable insurance rates
affordable insurance

Health Insurance

health insurance
california health insurance quote
california health insurance plan

Alright, now what they should have done is grouped their keywords into the following

different Adwords groups:

Once they've done this, they could write 2 different ads for each of these 3 Adwords
groups. The ads would be written to target the main 3 keywords: auto insurance,
affordable insurance, and health insurance.

Quality Health Insurance

Protect Your Loved Ones

With Top Coverage Insurance.
www' ATeamFinancial. com/Insurance

Quality Health Insurance

Protect Your Loved Ones
With Top Coverage Insurance.

ATeamFinancial.com/Healthlnsurance

Here's an example of 2 much better written ads for the newly created ad group,

healthinsurance.
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Whatl've done...

B Addedkeywordtothe headline.

B Firstline of description contains a benefit. Tells the visitor "what'sin it for them".
B Secondline of description contains afeature.

B Allwordshave been capitalized

URL has part of the main keyword as a subdirectory.

In ad #2 I've done the same thing as ad #1, but I've changed the URL by adding a more
specific subdirectory.

It's always best to split test 2 ads to see which will give you the highest clickthrough rate.
The higheryour clickthroughrate, the less you'll pay Google.

So, that's the basics of splitting your keywords up into targeted groups, so you can write
specific ads based on the EXACT keyword phrases that people are searching for. Make
sense?

To get high CTR and high conversions, you have to focus on targeting keyword sets, not a
generalised list. In addition, you have to write as a salesperson which means following the
process thatl've detailedin this chapter.

Trick #3

Let's do a quick example so | can show you how | use Keyword Elite to seperate my
keywordsinto theirown Adwords groups.

Step 1: Open up and run project 1 "create a keyword list". We'll enter the keyword
"insurance". Under step 3 we'll select "Overture". And under step 4 we'll tell Keyword Elite
that we want 400 keywords related to the word "insurance". We could choose more, but
forthisexample, let's just go with 400. Then click ok.

Step 2: Keyword Elite will begin to gather keywords for us, related to the keyword
insurance. Once it's finished processing, we'll highlight all of the keywords. Then "right-
click" out mouse and select the option titled "Export as groups to TXT".
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Tewy Cipry Save Pause  Export  Opteons Help
Progress: I e 4| Theeads vew | Report view
Keyword Parent Keyword Found on ~
protective ife nourance fe Insurance: Crerture
prudentid e insurance ife insurance: Cvertura
rental car mswrance Car nsurance Crerture
TEniers Meurance FILE e CvertLre
I¥ FELrante FELTANCE Crverture
self emploved health meurance neurance Crertura
sere ke reurance ife insurance: COverire
shart term haalth ngsurance FELrance Crertura
small business hadth insurance he2alth rsurance Crverture
state farm car irsLrance Caf INsUrance Cartura
state farm nswrance neurance Crvertuee
student health maurance NArance Crvertra
ternporary heatth insurance FELrance Cryerburg
term rEurance rEurance Crertire
term ife insurance FeELrance Crverture
term ke nsurance polbicy ife insurance Crerturg
term Iife insurance guote e Cvertire
term bfe insurance quote online ke InsUrance Croertuirg
term ife insurance rate ife Irsurance Chaartire
tesco car insurance Car nsurance Crncctae
tEXas Caf insurance Cal nsurance Copy
texas department of narance FEUrance Dielats
texas health murance Fsurance —
traviel health reurance L ance E A prageck 92
travel rerance rErace keyword(s) to project #4
traveler insurance eLrance Export to THT
ursted health cae rourance health rewrance Export &5 groups bo THT
uriversd e insrance ife nsurance TVENTLIE
U533 INsLrance nELrance Crverturg
whiohe e irsurance FELranCE Creartura
whole kfe insurance quote ife insurance Crverhrs o
Wi Al | Owerbure | Edi st Kapweords: 400

What this will do is it will automatically separate all of our keywords into their own Adwords
groups for us! It will create 1 text file foreach group. So, allwe'llneed to dois open up each
text file and paste our keywords into our Adwords account and we're all set. It can't get
much easier that that :-)

The text files for our "insurance example" willlook like this:

=] car insurance

=] home insurance
|ﬂ':"

= | insurance
=] life insurance
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And, forexample, the "life insurance" group would contain these keywords:

B life insurance - Notepad

Bf= Lot Fomat iew Help

rotective 1ife insurance
ife Ynsurance settlement
term 19fe insurance rate
T4fe insurance lead
f dnsurance 1ife orge valley
murt?a & 14fe insurance
met [iTe insurance
1ife insurance online
prudential Tife insurance
gerber 1ife insurance
globe 1ife_insurance
universal T1ite insurance
Tife insurance no medical exam
cheap term 1ife insurance
new york Tife insurance
term 1ife dnsurance guote online
T4fe dnsurance agent
14fe dnszurance uE
14fe insurance corporation of india
whole T11fe dnsurance guote
T1ife insurance guote anline
cheap 1ife insurance
free 1ife insurance
affordable term 1ife insurance
affordable 1ife insurance
metropolitan 1ife insurance
rimerica 1ife dinsurance
ife insurance no exam
senfor 1ife dnsurance
american general 1ife 9nsurance
guardian Tife insurance
child 14fe dnsurance
term 1ife dnsurance policy
free 1ife insurance gquore
mega 11fe and health insurance
met 1ife dental insurance
irformation on 1ife insurance

You'llnotice that all the keywords contain the word"life insurance”, so you could write 1 ad
based on "life insurance". If you wanted, you could also take 1 of these keyword phrases
and then use Keyword Elite to create a brand new keyword list based on 1 of the
keywords from this file. This would then give you an even more specific list of keywords,
which you could then break down into smaller ad groups...

Thisis arealtime saverforme.

Coming up... how to track your keyword performance through Google AdWords, how to
track conversions and the what makes landing pages so important.

Tracking EXACTLY which keywords are making you the most money is the absolute most
important thing you can do to increase your revenue via Adwords. Tracking is vital. We'll
covertheins and outs of thisin the next chapter, so pay close attention.
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Chapter 5

"Tracking Ads and Landing Pages"

In the last chapter, we talked about split testing your ads as a means of confinuously
improving the CTR for your keywords. You can apply the same principle (of steady
improvement) to your whole AdWords campaign, and today, we're going to learn how to
dojust that.

There are three specific parts of your campaign that you can keep improving:
O Your keywords creating focused keyword lists (discussed in chapter 3).
O Yourads (split festing discussedin chapter 4)

O Your conversionrate how yourkeywords convertinto sales and the effectiveness of
yourlanding page (discussed today, chapter 5).

In this chapter we'll discuss two major topics how to measure the conversion rate of your
landing page, and what to do toimprove it quickly and easily.

Landing Page Basics
Whatis alanding page, and why is it so important?

A landing page is a web page that your prospects (the traffic that you are driving to your
website) willland upon after clicking through your ads. Itis the 'destination URL' field in your
AdWords ads.

Depending upon the type of product / service you are promoting, the landing page
could ask the user to do any one of the following:

| Subscribe to a newsletter
| Buy a product
[ ] Download trial software

And more basically, any visitor action that you would want taken place on your website.
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The look, feel, content, quality and focus of your landing page is critical in making sales if
the landing page is not able to 'hold the visitor's attention' and convince him to buy your
product, not only have you not made a sale (when you had the chance to do so) but you
have also lost some money.

Not all clicks will produce conversions. That means that in order for your marketing
campaign fto turn a profit, you have to make more sales than you spend on ads (i.e.
bringing in fraffic). And since selling products is not always easy, you should always be
improving your landing page (and thus trying to improve your conversion rate) in order to
make more money out of AdWords.

Conversion Rate: The rate at which people purchase
your products. For example, if you got 100 visitors to
your website and 2 people purchased your product
thenyour conversionrate would be 2%.

(2/100=.02)
How can | make sure that visitors to my site buy from me
Quite simply find out whatworks best, and then meticulously apply that on your website.
There are two approaches to doing this:

B You can learn from your industry (by observing your competition) and from marketing
expertswho have a proven tfrackrecord of success inimproving conversionrates

B You can test different configurations on your own landing pages and then track the
results.

In practice, you would be doing both applying what you've learned from the experts,
and tracking actual conversions to evaluate how you canimprove on them.

Conversion trackingisin fact one of the most underused and important toolin AdWords. It
lets you track the performance for each ad group (thatis, each landing page) and also
allows you to see how fraffic from different keywordsreact o the same landing page.

The importance of conversions can be fraced to one simple principle no matter what
your ad position or CTR, without conversions you are simply spending money on ads that
do notmake any sales.

Use conversion tracking to help you improve the selling power of your website here's a
look at how to use Google's ad fracking code on your website.
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Walkthrough for Google's Ad Tracking Code

For AdWords' Conversion Tracking to work, you just need two things accepted and
running ads, and the fracking code inserted in your landing page. Let's see how this is
done.

Log in to your Google AdWords account under the 'Campaign Management' tab (the
default screen that you land on afterloggingin), there is alink for 'Conversion Tracking'.
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Caripadgn Semssary | Todie | Comminms Tishr

Clickonthelink and you will be taken to the Conversion Tracking page.
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Severalimportant things to note here:
| The conversion frackingis free

| You can tfrack both Google AdWords campaigns and non-AdWords campaigns
such as Overture (conversion fracking for non-AdWords campaigns is known as cross-

channeltracking formore information on this visit
https://adwords.google.com/select/crosschannel.html

u You can use the Flash presentation and the PDF guide to understand more about
how Conversion Tracking works and get specific code instructions on setting up fracking
onyourwebsite.
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To start, click on the button at the bottom of the screen titled "Start Tracking Conversions"
(Shownin screenshot above). This will take you to the following page:
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You have several options here, depending on what the key action'is for your site. If you
are directing traffic to a product site that offers both a newsletter and products for sale,
then you would set up conversion tfracking foreach of those pages one for the newsletter
page and another for the product.

They give several suggestions as to where to place the conversion code.

For this example, we will select purchase/sale, as that's the most common option, and
really the only opfion | ever use. Pick whatever suits your business best and click on
'‘Continue’.

. - @_' = A T pmrp— R Teew—" p—— A = Qw0
Conversion Tracking Setup

milie Tert Blach

Corsmire yom ‘Gaogls SR Sram’ swaL Halpilul D
Oiny thie wibipagd 10 wieth pou edd the cormation rechong code, & amsl Googhe Sie Srals’ et ook will apgeat i
rushrmany wha have Ccked oroyouor ad Cusicmens can phck the ‘wend tesdback” bnk {p leam mare abaut the
traching pracess and 1ol us about heir prpennce

8 This texd must appasr an is Plasse do not sfler your comersan trackng cad o this tecking tast et i
wetup process. [F

1. Cheabten nactl Bndimaa (o b o Dwid)

liesias S

Fieigie e e - a4 Meaddi

2. Coritommi o the backpioiiinl celes, Piediew yoill salaction,

Click desred color or sriwr yow gwn FFFFFFF

TT1 LEEEET

111 1 [

1T
S o
ax = Sz
I 1|
Pipnpw

T T LTI T ] Yaull ipecdy the lsngusge of this test in the ned shep

«Bch | [ Conteen s |

www.boogleAdwordsMadeEasy.com




www.GoogleAdwordsMadeEasy.com

Google asks you to place a small box saying "Google Site Stats send feedback " on the
landing page where you insert the conversion tracking code. This page asks you to set the
background color for this box matchit with the background color of the page where you
are putting your conversion code.

Onceyou are setto go, clickon'Continue'.
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It'simportant that you read these points.

Basically the page says that you should make backups of the pages you are changing
and thatif you are not skilled in doing this, you should get your webmaster to help you out.
Google does not take any responsibility if you delete something by mistake and your
website stops working (and come to think of it, I'm not responsible for that either, so make
sure you know what you are doing or get someone who knows. It's really no that difficult,
but just to be safe, make sure you get someone that knows how to insert tracking code
info yourweb page.)
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Scrolldown to the bottom of the screen Don't worry, we're almost done now.
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Choose the language your site is in  usually this will be the default language of your
account.

Choose security level leave it set to http in most cases unless you are using SSL security on
your site. If you don't know what that means, just look at your website's URL if it starts with
'http', use that, if it starts with 'https', use that instead.

Now here's why this is so important AdWords allows you to set a value to what each
‘conversion' means to you and then uses that to calculate what itis costing you to make a
sale.

All the hard work is taken out of it for you all you need to do now is to keep an eye on the
cost/conversion figure (I'll tell you where to check it from) and you will know within a split
secondif you are profiting from your AdWords campaigns or not.

If making a sale gives you a neft profit of $47 (subtracting credit card processing fees),
then put in 47. Whatever the amount, enter it in the textbox and press refresh (you must
pressrefresh forthe code toreload and be configured properly.

Once the page has refreshed, click once on the text box containing the code that will
select all the text right-click, select copy and then paste that into a text file. Save that file
in a place you can easily access, and then click on 'Continue’ (I'll cover code-installation
instructionsinjust a minute). On to the next screen:
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Next, set ap comversion iwacking far your nonAdWonls campaigns.

H you adverhisa through ather anline channgls -- such a5 Yahoo! Search Markelmg, banner ads, and email - you
can alzo track comversions for thesa campaigns, Chek Teatinue to Craze-Channel Setup’ Lo leam mone aad began
the process

H you wand 1o sat up cross-charmal cormagrsion tracking a8 a laler firmo, you can access this naw foal fram your
AdWords Corversion Tracking page. Finished for now? Retwen to your Campagn Surmmary or Conversion Tracking
pange

| «Back | | Confinue fo Cross-Channel Setup = |
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You will see that the page talks about two new columns on the campaign summary,
Conversion Rate and Cost/Conversion. You can spot them here in the "Campaign
Summary"page the same page AdWordsloads when you login to your Google AdWords
account.

Below I've included a screenshot of my Adwords account. You can see how I'm using this
tracking feature. It's very important, as it shows me exactly which keywords are converting
to sales, and which ones aren't.

Over time, you can just remove the keywords that aren't making you money, and keep
the ones that are... You'll notice there are two campaigns and the cost per conversion is
$24 for 1 and $62 for the other. The productsI'm selling here are selling for much more than
what it coststo generate asale, and that's the goal.

Pase | [ Fesume | [ Deete | [ EoiSetrgs | | Stow ol campugre: -
O Campaign Name Curent Status Cueni Budget (7] Cikksv  mes CIR Aq CPC Cost Com Bafe CoabiCony

= - .
Now all that remains is that you test this system to make sure that it works. How do you do
that?

AdWords suggests:
Click onone of your own ads that directs you to the landing page
Wait forsomeone to make a purchase

Note: Typically, the data inside your AdWords account
takes a few hours to update (it's almost real-time, but
not quite).

But before you choose to test the system, you have to insert the tfracking code into your
conversion page, righte

How do you do that?

Well, ifitis abasic htmlpage (itis a page like page_name.html), here's allyou need to do:
B Make abackup copy

B Openyour'Thank You Page"in atext editororin your webpage editor of choice

Note: The page you'll be adding this tfracking code to, is
the page visitors are taken to AFTER they purchase your
product. | callthis a"Thank You Page".
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m Scrolldowntothe end of the document
B Locatethe </body>tag itisatthe end of the of document, like this:

<html>
<head>
</head>
<body>

"All of the content on your web page..."

</body>
</html[>

Right above the </body> line, copy paste the AdWords conversion tfracking code. So
now it will look something like this:

<html|>
<head>
</head>
<body>

"All of the content on your web page..."
Google AdWords Conversion Tracking Code

</body>
</html>

Save thisfile, and upload it to your website.

Now that your tracking code has been added to you "Thank You Page" and uploaded...
allyou needtodois:

1. Click the linkin your ad
2. Go directly to your"Thank You Page" URL

If you set up you tracking code correctly, Google will register a sale within your account.
Adwords stats are not "real-time", so you may have to wait a couple hours before your
stats willappear. Thisis completely normal.

...and that's allthereistoit!
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5Tips for Writing Landing Pages That Sell

Here are 5 easy-to-implement strategies for creating landing pages thatreally sell.

1. Acknowledge the "bail factor"

Most visitors to a landing page "leave" within a few seconds of arriving. They don't read your
sales pitch, they don't scroll down they're just not interested. They take this action based on
aninstantimpression they have formed of the landing page.

m Isitattractive and easy toread?

B Doesthe overalldesign convey professionalism and trustworthiness?

B [sthe landing page directly related to what the visitor was searching for when he clicked
onyourad?e

The first step is to acknowledge that this is the mindset you're dealing with. Whatever your
copy or headlines, whatever your design and layout, they must convince a visitor within just a
few seconds (some say 8, some say 5, others say 15 not much time any way you look at it). In
otherwords, this stuff really matters.

Designing and writing an effective landing page doesn't require a big budget. It does
require, however, more time, thought and work than you initially thought it did.

2. Make your headline match the copyinyourad

Your'"landing page headline"is the first thing a click-through visitor sees, other than a graphic.
Slight changes in wording can significantly impact your conversion rate. This is similar to the
importance of a headline on an AdWords ad or a sales page the headline makes a crucial
difference.

However, there's something even more important at work here by matching your headline
with the wordsin your ad, you are providing a subtle, visualreassurance that thisis the site they
wanted to visit.

We're talking millisecond decision-making here. Make it easy and comfortable for your visitor
to take the next step... to keep reading and visually exploring the landing page. And that
starts with maintaining a connection between the ad they clicked and the headline of the
landing page they ended up at.

3. Keep your"hero shot" on the left side

"Hero shot"refers to the photo or graphic of the product you're promoting.

Eye-tracking studies cited in MarkefingSherpa's "Landing Page Handbook" show that a
visitor's eye is drawn first to animage. Only then does the visitormove on toread your copy.
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If the hero shotis on the right side if the page, it's more difficult for areader to switch their eyes
back to the left and start reading. So a visitor might never get around to reading your copy.
Pretty simple, you'd think? But it's the small things that count.

4. Your callto action mustbe alink

In other words, when you are asking the reader to make a decision and click the order button,
don't put the words"click here"in the anchor text. Many visitors read the hyperlinks first. In fact,
readers tend to treat the links more as an informational tool than as a "thing for clicking".
Strange, but once again thisis proven to work.

Use strong copy that calls for powerful and prompt action. Your "linked" copy is second in
importance to your headline. Don't be afraid to hotlink a whole sentence. Forexample:

Download your FREE copy of this 24-page guide on 10 Mistakes 1o Avoid When Buying a
Home Theater System (don't bother clicking that one, no magic guides there) .

People love specifics. Plus they want something tangible to attach their actions to, and this
method givesitto them.

5. Ask the prospectwhatthey want

Instead of just asking the reader to make a purchase, be specific and ask them upfront what
sort of information they are looking for (use checkboxes). For example, if you are promoting
health products, give them options that let them specify their motivations for inquiring about
this type of product.

Different people have different motivations. Person A could be looking for a diet plan to help
them lose weight Person B could be looking for a diet plan to help them build muscle and so
on. By asking the prospect what they want, you can deliver a tailored sales pitch according
to the motivation the prospect has specified.

And this fime, because the visitor made the decision himself about what sort of product he
wanted to see, it becomes alot easier to keep their attention (after all, they are the ones who
'requested' this information they are bound to be interested in reading through and finding
outhow itcanhelpthem).

By giving them a feeling that they are still gathering information (as opposed to telling you
what they are interested in buying), you can not only drastically cut down on "bail-outs" but
also seriously ramp up your conversions.

Hopefully you'll take the time to study this chapter and apply it comprehensively to your
landing pages it could mean the difference between making a tidy profit and suffering
financialloss.

In the next chapter, Il talk to you about specific keyword strategies that you can use to
maximize the focus of your ad campaigns including the "Peel and Stick Method".
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Chapter 6

"Adwords Keyword Strategies"

In this chapter we'll cover two essential keyword strategies - tools that you absolutely must
be using if you want your AdWords campaigns to be successful.

Without wasting time, let's diveright into it.

Keyword Matching

Keyword matching refers to the basic AdWords functionality of matching your target
keywords to the search queries that users are typing into the search engine every day. If
you are targeting that searcher's geographicallocation (that means that if the searcheris
in Jamaica and you are restricting your target market to US, he won't see your ad) and if
there is a keyword match, then your ad will be shown for that search (what ad will show,
where it will show, what ranking it willhave willdepend on your settings).

There are four types of keyword matching that AdWords uses - broad match, phrase
match, exact match and negative match. We've seen the first three before, but let's
review them once again.

Broad match

This is the default option. When you include keyword phrases such as tennis shoes inyour
keyword list, your ads willappear when users search for tennis and shoes, in any order and
possibly along with other terms.

Broad matches are often less targeted than exact or phrase matches.

You should be careful with broad matches - they bring in a lot of traffic but it's mostly
untargeted fraffic. With broad matching you must use negative keywords (see negative
matching below) to cut off unwanted searches. For example, if you are bidding on
website templates you wouldn't want people who are searching for free website
templates to come across your ad - evenif they click through they are looking for free stuff
and thus most definitely willnot pay, costing you money for nothing.
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Example:

Choose keywords

Who will see your ad?
When people search Google for the keywords you choose here
(Don't enter real estate’ when you're selling cars.) Enter 20 or fe

Enter as many specific words or phrases as you like, one per
line:

Imeight lozs
|"weight loss™
'[weight los=]
—-free

Phrase match

Your ad appears when users search on the exact phrase and also when their search
contains additional terms, as long as the keyword phrase is in exactly the same order. A
phrase match for"tennis shoes" would include "red tennis shoes" but not"shoes for tennis."

Phrase matches are useful when you want to target exact word combinations, such as
"bose speakers” or"california DUl lawyer".

Example:

Choose keywords

Who will see your ad?
When people search Google for the keywords you choose here
(Don't enter 'real estate’' when you're selling cars.) Enter 20 or fe

Enter as many specific words or phrases as you like, one per
ling:

Iweight los=

|"yeight loss" .

'[weight los=]
—free
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Exactmatch

The search query must exactly match your keyword. This means "tennis shoes" will only
match a user request for "tennis shoes" and not for "red tennis shoes," even though the
second query contains your keyword.

Exact matches are the most specific type of keyword matching - your ad shows only if
your keywords exactly match the search.

This cuts down on the number of potential searches you can target, so it's always a good
ideato use phrase matching and some broad matching as well.

Example:
Choose keywords
Who will see your ad?
When people search Google for the keywords you choose here
(Don't enter 'real estate' when you're selling cars.) Enter 20 or fe
Enter as many specific words or phrases as you like, one per
line:
!weight loss
E"meight loss"
[weight los=s] .
-free
Negative match

When you don't want your ad to show for certain keywords, you can put that keyword
here. One of the most common negative matches s 'free’. In your keyword research you
may also come across a lot of terms that you don't want to target. By entering them as
negative matches, you willbe able to cut down on wasteful clicks.

Be careful of what you put in as negative keywords though - you might end up cutting
off some very valuable keyword searches.

Broad match: keyword as it is
Phrase match: "keyword in quotes"
Exact match: [keyword in brackets]

Negative match: -keyword with trailing minus sign
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For more help on keyword matching, watch this Flash tutorial the AdWords help site on
keyword matching.

Example:
moving on...
Choose keywords
Who will see your ad?
When people search Google for the keywords you choose here
{Don't enter 'real estate’ when you're selling cars.) Enter 20 or fe
Enter as many specific words or phrases as you like, one per
line:
Eweight loss
|"weight loss"
:[weight loss]
-free
°
Peel and Stick

As you've learned thus far, one of the most important aspects of profitting with Google
Adwordsis writing an ad that is specifically targeted to what the visitoris looking for.

If everything was perfect, and we had an infinite amount of time, we would write an
individual ad for each and every keyword. But, guess whate Everything isn't perfect, and
we most definitely have afinite amount of time each day.

So, whatdowe do?

You should start off with a small number of ad groups (If you don'trememberwhat a group
is, please refer to a previous chapter.) Starting with a small number of ad groups will make
things much easier for you to manage AND monitor in the beginning. Monitoring the
performance of your keywordsis HUGE when you first create an ad via Adwords.

Alright, now in your ad group you should write 2 good ads, 1 slightly different than the
other for split testing purposes, and then place several "related" keywords into the group.
At this point, don't worry if the ad that you wrote matches EXACTLY with each keyword. It's
not possible at this time, because you're placing related keywords into this 1 group to get
a good feel forwhich words will bring you the most traffic.
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After some time goes by, you'll notice that some keywords are bringing more traffic to
your website that you would have expected. (i.e. getting you more clicks than you would
have initially thought).

Thisis where the "Peel and Stick" method comesin so very handy. These keywords that you
notice are getting you more clicks, you'll want to "peel" them and "stick" them into their
own ad group.

Why?

Simple... Because if you can write an ad that is specifically written for each of these high
performaing keywords, you WILL increase your clickthrough rate (the number of people
that click on the ad). Increasing the clickthrough rate willdo 2 things:

1. Getmore visitors to your website to see your sales message
2. Lower the price you're currently paying for each visitor. Remember, Google
rewards good advertisers, by lowering the price you'll pay per click, the higher you can

getyour clickthroughrate. So, obviously, the goalis to get as high of a clickthrough rate as
possible.

So, whatwe've essentially done here is:

1. Found a few keywords that are sending us a good amount of traffic, but don't have
as high of a clickthrough rate as they could.

2. "Peeled"those keywords from the "generic" ad group we started with.
3. "Stuck"those keywords into their own ad group
4, Wrote akiller ad, specifically taylored around these keywords

After doing this, what should happenis...
1. You'llincrease your clickthroughrate
2. You'llget more visitors to your website

3. You'll presell your visitor better BEFORE they get to your website, just by viewing your
targeted ad

4, You'llpay less per visitor because of the increased clickthrough rate

5. You'llincrease your Adwords ranking
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Now, you tell me... Is this something you should do everytime you start an Adwords
campaign? You bet your britches! :-)

Just to make sure you understand, let's do a quick example so | can show you exactly
what the "Peel and Stick" method is.

Step 1: We'll take alarge group of keywords and plug theminto 1 ad group. Our keywords
are allsomewhatrelated to home entertainment systems...

Step 2: Over the next few days/weeks we'll track our results, paying close attention to the
number of clicks each keyword is getting, as well as the number of clickthroughs each
keyword gets.

Step 3: After a few days/weeks go by, we'll start top notice some keywords getting quite a
bit more clicks than the others. This is where we peel and stick, IF the original ad wasn't
written specifically based on those keywords. Below you'll see a"fake" campaign that I've
created to show you an example of whatwe need to do next...

Keep in mind that there are MANY more keywords listed below the last keyword in the
screenshot. | didn't want to take a gigantic screenshot, so just remember there are many
more keywords in this group that we've created.

Below you'llsee 2 arrows pointing to 2 keywords with a high number of clicks.

| Mew Home Entetainment + Croate Mew Ad: Tet Ad | Imane Ad | Locsl Bysmness Ad
| Crystal Clear Sumound Sound . (%) | thés month
Entertain Your Familiy & Friends| AL
wwiy Y aurHomeEntartainmant com Bt - Delete 2
| [ irreticts detstad eme th
| EceKeywordSeiings || Deleie |
O Keywoerd Status [7] Current Bid Clicks fmpr.  CTR
M OPC
|Surcll Tatal Enabied 1122 16644 2 84%
!Enntem Taotal [7] Hod enskded ] 1]
|j |Home Theaier System] 949 o040 2 50%
| [ *Sumcund Sound® B7 4320 203%
| =
| O BCAHarme Enterlamman AEtive 21 B37 250%
I ] |Hoeme Entertainment) A tive g8 o0f 9 7%
| [ Plasrma tv Entertainrnent 3 2% 209%
| 1 tv Stands 1 240 s0%
E L] Entertainrnent Furnitura Active 1 B 103%

Home Theater System got 919 clicks

Surround Sound got 87 clicks
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Home Entertainment got 88 clicks, but because the clickthrough rate is so high, and the
ad written already targets this keyword well, we'llleave it here and won't "peel"it.

We will, however, "peel" the keywords:
B Home TheaterSystem
B SurroundSound

...and we'll place them into their own group. And then write an ad that is written
specifically for people entering each of those keywords.

Ournew ads wouldlook something like this:

Home Theater System Surround Sound Guide
Entertain Your Friends & Family Don't Get Surround Sound Until You
With ¥our Brand New Theater System! Read This Shocking Special Report!
www Y ourHomeEntertainment.com wwaw, Y ourHomeEntertainment.com

You'll notice that the Headline of each ad contains our main keyword, which Google will
bold for us. It's a proven fact that you willincrease your clickthrough rate by including your
main keywords somewhere in the ad... Usually the headline is the best place. Oryou could
eveninclude your keyword in both the headline AND the ad like we've done in the ad on
theright, above.

Once we've "Stuck' these super performing keywords intfo their own ad groups, we'll soon
notice that our clickthrough rates have risen, accomplishing our goal... which, as |
mentioned above s to:

1. increase your clickthroughrate
2. get more visitors to your website

3. presell your visitor better BEFORE they get to your website, just by viewing your

targeted ad

4, pay less per visitor because of the increased clickthrough rate
5. increase your Adwordsranking

6. ...andlastly, Make more sales!

The "Peel and Stick" method is one of the most important Adwords techniques you can do
toincrease your bottomline. Use it wisely and use it often and you'llbe 1 step ahead of the
otherguy that hasn't taken the time to do this... andis probably losing money :-)
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By this time, I'm hoping you've taken some sort of action and at least have opened an
Adwords account and have started playing around with it a bit.

Also, hopefully you've used Keyword Elite to generate lots of keywords for you, and have
found several potentially proftable niches to start promoting.

In the next 'bonus chapters', I'll be showing you specifics on how | use Keyword Elite in
conjunction with Google Adwords AND Adsense to make extra money online, so pay
close attention.
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Chapter 7: Bonus Chapter

Finding Profitable Markets

The single biggest mistake many people make when starting a business is they'll create a
product... usually based on something they just enjoy doing, which in and of itself isn't
bad, BUT... after they spend months creating this product, it's finally time to start making
money sellingit.

Thisis where many people run into MAJOR problems. They have no idea where to find the
people that want to buy what they have to offer. They end up spinning their wheels and
finally realize that nobody wants to buy their latest and greatest product that they've
spent months of theirlife creating.

Not only can this be extremely frustrating, but it ends up being a complete waste of time
and money!

What people should be doing is finding the "market" FIRST and THEN create the product
based on what the market wants. That is so much easier than creating the product and
then"finding" the market, which might not exist in the first place.

Ok, now you might be saying to yourself... "Brad, this is nothing new... we all know this
already." If that's you, great... but | wanted to start this chapter with those few, very
important points, before we get to the meat of the chapter.

In this chapter I'll be showing you 1 very good way to find profitable markets. Once you
find these markets you could either create Adsense websites based on the topics OR you
could create entire products around the topic... OR betteryet, you could do both!

So, let'sbegin...

We'll start off by doing some Keyword Research. We need to find out what words people
are search for online. The more times someone searches for a word, the more popular
thatwords.

Makes sense, right? :-)

There are many different ways to find out roughly how many times, per month, people are
searching for various keywords. The free way of doing this is fo use the Overture search
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term suggestion tool. | use Keyword Elite to gather this data, but if you want to go the
slower, cheaperroute, use Overture.

So,we'llgoto http://www.inventory.overture.com and we'll start our keywordresearch. In

thisexample, let's start off with the main topic "gardening".
You can see down the left hand side are numbers. These numbers represent the number

Keyword Selector Tool

Mot sure what search terms to bid on?
Enter a term related to your site and we will
show vou:

#® PRelated searches that incdude your term

® Estirmated nurnber of times that term was
searched on last month

Get suggestions for: [may take up to 30
saconds]

gardening |0

Mote: All suggested search terms are subject
to our standard editorial review process,

HELALE,
17248 organic gardening
13710 container gardening
2422 gardening tip
2324 gardening gift
73gs gardening tool
Fois gardening supply
6362 vegetable gardening
3370 hydroponics gardening
3491 gardening gloves
5404 gardening catalog
4163 flawer gardening
3222 square foot gardening

A A

of times that the keyword has been search during the previous month, within the
overture.com search engine. Typically, you can multiply that number by about 7, to
come up with the number of times that word has been searchedin Google.

1 1"

We'll call the numbers under the "count column”, "Searches". So the keyword: organic
gardening was searched for 17,246 times last month.

Next, we need to see how much competition there is for each of these keywords. By
competition, | mean how many other websites there are that seem to be promoting
somethingrelated to each keyword.
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...and here'show we can do this.

We'llgo to Google and enter the keyword "organic gardening".

Web Images Groups Hews Froogle pcal  moie w

GO L}gle organic gardening :J%’%EI';'L?-““—"
Web Results 1 - 10 ur* 17,000,000 f

Organic Gardening S nonsnred Link

spopweb argfyards  Make the swatch from pasticides t's sale and easy for everyons

Organic Pesticides
watdr Dganicpisiicrdes cam Sale Soltons for 2006 1005 Cenifind l:lh]mﬂc"

Organic Gardening - Home Fage

COnline wersion of prnt magazine. Forems, aschives, and principles
- (RS e e, S —— el 5

When we do this, you can see that there are 17,000,000 websites in Google that are listed
forthe search term"organic gardening". That sure is alot of competition.

Now, here's a little trick that you should do to REALLY find out which websites are actually
promoting something related to "organic gardening'. There's a little search command
you can enter infto Google and Google will only display websites that contain the
keywordin the Title of theirweb page only.

Think about it... If the welbsite doesn't have the keyword in the title of their site, chances
are... they probably aren't promoting the product, but maybe just mention the word

once ortwice onthe page.

So, by using this special search command, we'llbe able to get a MUCH better estimate on
the actual number of sites promoting something related to this keyword. Let's go back to
Google and enter this special search command: allinfitle: organic gardening

Web Images Groups MNews Froogle Local more »

GO L}SIE allintitle: arganic gardening Search W

Web Results 1 - m»- 140,000 {

Organic Gardening BEhEaHE

spepweb omfyards  Make the switch from pesticides H's safe and easy for everyone

Tip: Sawve lme by hitng the retum key mnstesd of clicking on “search”

Organic Gardening - Home Paqge
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You cansee whenwe do this, the number of websites decreases all the way to 140,000!
That'samuch morereasonable amount... Don't you think?
Alright, we'll call this number (140,000) "Results"

Once we have these 2 numbers, we can use them to calculate something called an R/S
ratio, which is basically a ratio used to determine how much demand there is for a
product/keyword.

R =Results
S=Searches

From our example above, we've said that the keyword "organic gardening" was
searched 17,246 timeslast month, so Swould be 17,246.

We've also found that their were 140,000 websites advertising this keyword, so R would be
140,000

Now, let's divide the 2 numbers
140,000/17,246=8.12

Our R/S ratio for this keyword is 8.12. | know from experience that thisisn't a very good R/S
ratio. Typically the lower the number is, the more profitable the keyword will be for you,
should you decide to create awebsite based on the keyword.

What you'll need to do is go through each of the keywords in your list and come up with
R/S ratios for all of them. Then, pick the keyword(s) that have alow R/S ratio and yet have
quite afew searches the previous month.

I know what you're saying... Thisis hard frickin' work! You're right... IThate doingiit.

So, let me show you a much easier way to do this, using Keyword Elite. This is a cool new

tool that saves me a heck of alot of fime and | figure, what the heck... | might as well show
you an easier way to do this... but remember, you don't have to do it the quick way. You
CAN do thismanually if you want.
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Using Keyword Elite to find a profitable
keyword market in a couple minutes!

I'm going to use Keyword Elite on the keyword "gardening" and ['ll find a profitable
keyword for you right away. I've not started with this keyword before, but | can pretty
much guarantee Keyword Elite will find a profitable keyword based off of the keyword
gardening. Solet's begin.

Step 1

Open up Keyword Elite and run project #1. Enter The keyword "gardening” into step 2.
Select the Overture checkbox andslide the slider up to 400 results. Click ok.

Step 1: Select the project bype wou would like o run,

I 1. Create a keyword lisk j

Step Z: Enker wour main kevwaord or phrase,

| gardening LJ

Step 3: Select how you would like to find keywords,

x| Overture | | Google suggestion kool || ¥ahoo!
|| Ask.com || Meta Tags || Mispelled Keywords
Optional: || wordTracker || KeywordDiscovery

Step 4: Select how many resulks ko return

=
1 Ja00

0] 4 | | Cancel

Step 2

Select all the keywords that Keyword Elite has generated for you. (Keep in mind when you
used the Overture search tool earlier, it only gave you 100 keywords. Keyword Elite has just
given us 400...and we could have selected even more by sliding that slider up further.)
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Right-Click on the mouse and select"copy keywords to project 2"

o= L
Mew Open Savm Fause Export:  Opbions Help

Progress: | ik ! Thraads view | Report view

Keywoed Parent Keyword Fourd on A .

texas vegetable garde...  vegetable gandening Crverture #dd to the begnning of each phrase
tomato gardening gardening Crarture [ J
tLlip gardiering tp gardaning to Creerture
urban gardening gardening Cregrture Add to the end of each phease
vegatabhe gardening gardening Oertura | J
vegetable gardening ¢... vegetsble gardening Crverture -
vegetable gardening c...  vegetable gardening Overture meve i
vegetabhs gardening f...  vepetable gardening Certune i PIENESE SOnkar
vegetable gardening f...  vegetsble gardaning Crwerture
vegetable gardening g... vegetable gardening Crerture
vegetable gardening ... vegatable gardaning Crverture
vegetable gardening ... vegetable gardening Cverture
vegatable gardening i.,.  vegatable gardening Crerture Oty showt phrases contaning:
vegetable gardening ... vegetable gardaning Owerture
vegetahe gardening ... vegetable gardening Crverture
vepgatable gardening p... vegatable gardening Crwariure
vegetable gardening p... vegatable gardaning Orverture
vegetathe gardening 5...  vegetable gardening Crverture
veatable gardening si... vegatable gardening Orwirture | Remarvs phrases. with more
vegetsble gardening 5. vegetsble gardening Overtire thar [30 0
vegetable gardening tip  gardening Crverture
vegetable herb garde...  vegatable gardening Orwerture T = oAt
vertical vegetable gar .. vegetsble gadening Overturs Copy
wates Qardiering gardening Cvarture Delete dewith: e v
water gardening inco...  contaner gardening Crver S keyword(s) to project 22 T )
water gardering supply  gardening supply Creer Send keywordis) to project #4 or Iepons,
wholesale gardening 5...  gardening supply v fure
wholesala gardening t...  gardening tool Overture Export bo TXT 1D
winter gardening to gardening tip Owerture Export as groups to
winter vegatable gard... vepstable gardening Crertune i A SR Tl
womers gardening gl...  gardening gloves Overture w [
View Al | Overture | Ed st Veywords: 400

Step 3

Select only the Google checkbox under step 3. Select only "top bids" under step 4. Under
step 5 choose only Google broad match and click ok.

Step 1; Select the project tvpe vou would like to run,

]2. Analyze Pay Per Click Listings _‘j

Step 2: Enter the keywards wou wauld like to analvze.,

| gardening;bbc gardening;gardening pat; gardening tip; gardening be ‘j |
Step 3: Select the search engines vou would like ko analvze.

[x]| Google | |*rahoo! [ | Miva

| |Enhance

Step 41 Show special criteria on report tab,
| | KEI |3¢] Top Bids | | Title Results

Step 5 Google adwords options
|%| Google broad match | | Google phrase match | | Google exact match

Enter max CPC: &

| QK | | Cancel |
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Step 4

Click on the column heading fitled "Searches" to sort the keywords in descending order,
with the keyword being searched the most at the top.

" kpyword Elite B - oo
New Open  Save  Pause Export  Options Help
Prograss: (| d | Theeads view l Raport visw |
Keyword mu*mm RISRatio | Adwords CPC Adwords position Adword: ~
pardening 2,630,000 273,643 .61 $1.06 - $1.33 1-3 197 -
orgarnes gardering 140,000 17,246 g8.12 $1.26 - §1.52 1-3 Q.:
Contarss gardening 45,000 15,710 2.86 $0.92 - §1.15 1-3 4=
gardening to 280 8,422 0.10 $0.61 - $0.77 1-3 i}
gardening oift 55,500 8,334 6.66 $1.17 - §1.76 1-3 1
gardening tocl 14,700 7,968 1.94 $1.08 - §1.35 1-3 1
gardening supply 21,700 7,018 3.00 $0.07 - §1.21 1-3 1
vegetable gardening 53,200 6,552 =R $0.75 - $0.94 i-3 4 -
Fydroporecs gardening 33,400 5,970 5,59 $0.54 - $0.67 1-3 o
gardening goves 20,600 5,491 3.75 $1.57 - §1.97 1-3 1-
gardening catdog 10,600 5,404 1.95 $0.92 - £1.15 1-3 1
flower ganderning 77,600 4,185 18.68 $0.71 - $0.B2 1-3 1-
square foot gardering 12,500 3,222 3.88 $0.37 - $0.49 1-3 1-
indoor gardening 39,200 3,145 1250 $1.28 - §1.60 1-3 4- w
€ ¥
Website LIRL Ranking Saarch Engineg Bid Amount
Phaase select a keyword from above

Alright, now all we need to do is scroll down and look at the R/S ratio, which has
automatically been calculated for us for EVERY single keyword. We'll look for keywords
that have been searched for quite often and have alow R/Sratio... Aswe scrolldown I've
already found a potentially profitable keyword: gardening tool

= 0O X
New Open Sove  Pause Export  Options Help
Progress: | ik 1| Theeads view | Report view |
Keyword | Results Searches | RfSRatio | Adwords CPC Adwords position Adword:
(A deeing 2,630,000 273,643 9,61 $1.06 - $1.33 1-3 197 -
organic gandenng 140,000 17,246 812 $1.26 - $1.58 1-3 9-:
contaner ganderng 45,000 15,710 286 $0.92 - §1.15 1-3 4 -
gardaning tp == 8,422 0,10 $0.61 - $0.77 1-3 o
gardenng oft 55,500 8,334 .66 §1.17 - §1.76 1-3 1
gardening tool 14,700 7,928 1.94 $1.08 - $1.35 1-3 i
gardening supply 21,700 7,018 3.09 $0.97 - §1.21 1-3 1
vegetable gardening 53,500 6,562 B.21 $0.75 - $0.94 1-32 4 -
Py ODorecs Qardening 33,400 3,970 2,99 $0.54 - $0.67 1-3 o
pardening ghaves 20,600 5,491 375 $157 - $1.07 1-3 1-
gardening cataog 10,600 5,404 1.96 $0.92 - $1.15 1-3 i
Tl Qardhering 77,800 4,183 18,68 $0.71 - §0.88 1-3 1-
square foot gardening 12,500 3,222 38 $0.37 - $0.49 1-3 1-
indoor gardening 39,200 3,145 12,50 $1.28 - §1.60 1-3 4-
< >
Websita LRL Ranking Search Engine: Bid Amount S
chck. nksyrengy.com 1 Google -
WO ATEION.COM 2 Google
homedepotchnics.com 3 Google
chckserve.cc-dt.com 4 Google
wwnw. targat.com 5 Google
wwnw.santarosagardens.com 6 Google
www. mprovementscataog.com 7 Google
wwnw shopeila.com E: Google
wwrw homedesignersoftware. com 9 Google
wwrw.ambetieavas, com 10 Google
wwnw allthebrands.com 11 Google
WO, rEENhoUSes.com 12 Google
wwrw' rhdme.com 13 Google
wwrw firststraetonine. com 14 Gongla B

Yiew Al | View Google
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You can see from the edxample above that the keyword "gardening tool" was searched
for 7,588 timeslast month and has 14,700 competing websites... which gives us an R/S ratio
of only 1.94!

This appears to be a starving crowd. With that many searches each month, you could
pretty easily create a websites based on all sorts of Gardening Tools. You could either sell
actual gardening tools OR you could write articles related to different gardening tools
and then ad some Adsense to those pages... Get search engine traffic and with a top
ranking, you could easily make quite a bit of money with that many searches each
month. Given that there are only 14,700 competingsites, it makes your chances of ranking
well, MUCH easier.

We could easily do this with other keywords that Keyword Elite has found for us. Aswe scroll
down further, you can see otherkeywords like: gardening tip

u Keyword Elite o =
Mg Open  Save  Pause  Export  Oplions Holp
Progress: | ik, || Thesads vew | Report view
Keyword | Resuts | Sewches | R/SRatio  Adwords CPC Adwords position Adword A
organic gardering 140,000 17,246 212 $1.26 - §1.52 1.3 G
contansr gadening 45,000 15,710 2.86 $0.02 - £1.15 1-3 4 -
fartening to 880 8,422 * 0.10 $0.61- $0.77 1-3 0
gardening gift 55,500 8,334 £, 66 $1.17 - $1.76 1-3 1
gardening tod 14,700 7,528 1.94 $1.08- £1.35 1-3 1
Qardening suooh 21,700 7,014 309 $0.97 - §1.21 1-3 1
vegetable gardening 53,900 6,562 B.21 $0.75 - $0.94 1-3 4 -
hwdroporcs gardening 33,400 5.970 5.59 $0.54 - $0.67 1-3 o
gardening ghovies 20,600 5491 75 $1.57 - §1.97 1-3 1-
gardening catdog 10,600 5,404 1.96 $0.92 - £1.15 1-3 1
fiower gardening ¥7.800 4,165 18.68 $0.71 - $0.88 1-3 1-
square foot gardersng 12,500 3,222 3.88 40,37 - $0.49 1-3 1.
indoar garderirg 39,300 3,145 12.50 $1.28 - $1.60 1-3 4 -
home gardening 310,000 2,822 10985 $0.97 - $1.22 1=3 10 -
£ ¥
Website LRL Ranking Search Engine Bid Amnount ~
srch. atdmt.com 1 GO0giE .
www hrokits.com 2 Gongie
ok atdmt.com 3 Google
wrw. greenhiouses.oom 4 GO0
wwS.bhg.com 5 Googie
WO rEwigar deniers . com 2] Google
W TIRQEgNDLCOMm 7 Googke
adfarm.medapley.com 8 Google
wwrw. Qarderengistings.com q Google
wisitors, Qarcdeningclub. com 10 Googe
wiwrw rdmark.com 11 Gaogle
veggegardeningtios.com 12 Google
warw . beginningsprouts.com 13 Go0Qis .
| e Clubrmom. com 14 Gooole z b
Wiews All | View Google

This only has an R/S ratio of .10! That's incredible. Create a website based on gardening
tips and with only 880 competing sites, don't you think you could beat these other jokers?

-)
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..and more keywords like: raised bed gardening

- O M
Henw Open Save  Pause  Export  Options Help
Progress: | (i || Threads vew | Report view |
7 KE"M'I:I'I:I Rﬂ:ﬂjls | Egajd'ﬂs RJ'SRILI:I: _.l.tl'ﬁ'l:l'l:ISEF'E h.d'm:ﬂ:ﬁl:mll:h‘.ﬂ.d'ﬁutl!*
gardening goves 20,600 5,491 275 $1.57 - §1.97 1-3 1-
gardening catdog 10,500 5,404 1.96 §0.92 - §1.15 1-3 1
flowwer ganderirg 77,800 4 165 18.68 $0.71 - §0.68 1-3 l-
souare foot gardering 12,500 3,222 3.88 $0.37 - §0.42 1-3 1-
indoor gandening 39,300 3,145 12.50 $1.28 - §1.60 1-3 4 -
Frecurmes: (Qachizrang 310,000 afil- F 109.85 $0.97 - §1.22 1-3 101 -
water gardening af, 700 2,487 39.60 £1.31- §1.07 1-3 1-
herb gardening 14,600 2,466 502 $0.67 - §0.84 1-3 1-
rased bied gadening 732 2,214 032 $3.10 - §3.87 1.3 1=
gardenirg idea 63z 1,970 0.32 40.00 - $0.85 1-3 o
fose Qardenig 26,200 1,930 13.56 $0.60 - $0.85 1-3 1
gardening for kid 941 1,862 0,51 $0.00 - §0.55 1-3 ]
gardening magazne 26,900 1,761 15.28 $6.60 - §8.37 1-3 2
gardening accessory 454 1,718 0.27 §0.42 - $0.53 1-3 0w
£ ¥
Website LIRL Ranking Search Engine Eid Amount A
srch.atdmt.com 1 Gongle -
wiww . OrCabtard . com 2 ool
WAL CIWER SSLIDDY . Com) 3 Googls
www framisitall.com 4 GOoOgle
WA _COMpOsters, Lo 5 Googis
chick. inksymergy.com [ Googie
wwrw, gandenvatsedbeds. com 7 Google
wiww . goamenchant1.com a8 Goog
www . thecompaster.com 9 GoDgle
wiwrw, biarate.com 10 Googie
wiwrw.nextag.com 11 Google
warw. advancegresnhouses.com 12 Google
wwrw bt -price. com 13 Goojie
| WA ST 28 . 0T 14 Gooole at
Wi All | Yiew Googhe

ldon't even know whatthatis... butlbetchait's a profitable keyword!

You can do all sorts of things with this information. Click on any column in Keyword Elite to
sort the rows. If you click on the R/S column, you can show the lowest R/S ratios at the top
and work your way down. | use this 1 feature every time | want to find a new market to
exploit. It's essential forme.

Well that wraps up this chapter.lhope you've already started to putinto practice some of
the things you've learned so far. If not, make it a point to start today!
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Chapter 8: Bonus Chapter

Finding High Paying Adsense Keywords

With all the buzz and hype floating around the internet, many have heard it's possible to
make BIG bucks with the Google Adsense system.

While that is frue... the fruth of the matter is, most people aren't making big bucks. The
typical Adsense advertiser makes a whopping $1.00 a day. | don't know about you, but
$1.00 adayisn'treally muchto get excited about.

Today I'd like to focus on a couple strategies that | personally use to make A LOT of money
with the Google Adsense system. What's nice about this strategy is it's very easy to repeat,
overand overand over againin ANY market... at any time.

So, let's get started, shallwe? :-)

For these examples below, I'm going to be using the help of the powerful tool | talked
about in the last chapter, called Keyword Elite. If you don't have Keyword Elite, that's ok.
Just pay attention to the general principles | teach below. You can manually do this stuff
without any software product, it just takes a bit more effort. It's the "idea" that's the
powerful point | want to teach, so pay close attention. This will make you more money.
Thatlcan"nesarly" promise you.

Money Making Method #1

You may have seen many companies selling, what they call, "high paying Adsense
keyword lists". Just go to Google and type thatin:

http://www.google.com/search2sourceid=navclient&ie=UTF-8&rls=GGLD,GGLD:2004-21,GGLD:en&g=high+paying+adsense+list

‘-lg'lr
Web (mage: Groups [ews Frocgle Local mses

GOLJSIE high paying s2sanse b | Seanch ,-‘-“-’J-'iﬂﬂ
Web Racurs 1- 10 of aboet 1,470,000 for hlgh paying adsense fig) @21 cecandz)
whanihre o Lipdated Highest Paving AdSenge Hewwords

C hlZ lire Tips 2 Another IIIgI et Paying Google Adsense s List said, ... High
Pyil].ﬂdSml-\qn-mm lm Ely..,n_ Mak Moy Celine =5d. .
006 highest paying a Iu'u e

soogle AdSense

>0

Cybenihan o Highest Paying Search Tems
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You'll see that there are many websites that are devoted ONLY to displaying these high
paying Adsense lists. And quite a few websites actually selling these lists!

Now, the great thing about Keyword Elite is you can create your own high paying
Adsense keyword list, andit's SUPER easy!

Here's what you would do:

First, run project 1, titled "create keyword list". In this example let's build our list off of the
keyword"insurance". So, I'll enter the keyword "insurance" into step 2.

Next I'll select the method of finding keywords. Here I'll only select Ask.com. Selecting this
optionisthe fastest way to build alarge keyword list.

Step 1; Select the project bype wou wauld like ko run,

I 1. Create a keyword lisk LJ

Step 2; Enter your main keyward or phrase.

| insurance - :|

Step 3 Select how you would like to find keywoards,

[ | Dwerture | | Google suggestion toal [ | ¥ahoo!
|2 Ask.cam | | Meta Tags | | Mispelled Keywards
Ophional: [ ] WordTracker [ ] KeywordDiscovery

Step 4 Select how many results ko return

=
| J1000

| O | | Cancel |

Note: You'll notice that Keyword Elite looks VERY similar
to the layout of SEO Elite, so if you already own SEO Elite,
you should be able to easily adapt to using Keyword
Elite.

When Keyword Elite is done processing I'll click on the "report view'" tab and then the "Edit
list tab"located on the bottom left hand side of Keyword Elite.

Next, I'll click on the top keyword in the list... Scroll to the bottom of the list and click the
bottom keyword, while holding the SHIFT key on my keyboard. This will select all of the
keywords and they will be highlighted as shown below:
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New cpen Save

Progress: L

Pause  Export  Options

[ T %

| Threads view | Repart view

Keyward
what is liablity insuran..,

wihat i professiond 3.,
wihat & property 26 C...
what i stodk symbal ...
what is the cost of re...

wihat kind of inswranc. ..
what land of inswranc...
wihen was dlstate fou..,

wihao sngs the sang in..
white ife nsurance

wihcle ife nsurance e,
wihole e nsurance e...

vy i rsUrance Telev,,,

WOMENS Mokar insura...
wiork insurance

workers comp insuran. ..
wiorld travel insurance
woarlchwide travel insur...
wirecker irgurarce
wracker sarice insura..,
28N Nsurance

zerith motor msurance
zurich ireurance

wihat i major medical i...
wihat i persand inswra...

wihat i the maaning o..,
wihat & the purpose o....

wiho e alstatez7s co...
wiho needs public liabdi...

vy [5 InsUrance impor, .

WECONSN iNsLrance ag,..

Parent Keyward

types of iInswance

types of insLrance
types of inswrance
ermall busiress insurance
gmall business nsurance
geico

renters insurance

term life insurance
types of insurance
contents irsurance
small business insurance
distate

dlstate

puiblic lability insurance:
et

ife insurarce

life insurance

types of insurance
types af iInsurance
types of insurance

nsurance comparees d..,

rhator msurance
commercial nsurance
small business nsurance
by travel irsurance
travel insurance
commercizl insurance
small busirass insuranoe

NEUrance compares ...

motor nsurance
cantents ireurance

Ask
dsk
sk
Aisk

Ak
Ak
sk
Ask
sk
Ask
sk
sk
sk
Ask
A5k
sk
sk
Ak
sk
Ask
sk
sk
Ask
Ask
ask
Ask
Ask
Ak
Ask
sk

| Wiew Al | ekicom | Edtlst |

| Add bo the begnning of each phrase
| Add to the end of each phrase

[~ |

Remove phrases contaning:

Only show pheases containng:

| Remawve phrases with more:

than wards

| Remove unmanted characters

Surround keywords with: | bone -

{orky viewable o saved reports)
|
Bprtas T

Keywards: 1000

You'll notice there are a TON of Advanced editing options to make your keyword list
bigger orsmaller etc, but fornow... we'llignore all of those options and only be concerned
with the steps I'm taking you through, so we can create our high paying Adsense keyword

list.

Alright, next, I'll "right-click" my mouse and select the option "send keywords to project 2".
Project 2 is titled "Analyze PPC competition". When | do that, I'll see the small window

shown to theright.

Because we are only concerned about creating a high paying Adsense keyword list, we'll
uncheck all of the search engines except Google, from step 3. Under step 4, wel'll
uncheck everything except for "Top Bids" and lastly, under step 5 we'll check "Google

Exactmatch'.

Step 1: Select the project bvpe vou would like to run,

J2. Analvze Pay Per Click Listings

Step 2: Enter the keywords vou would like to analyze,

[%] Google [ ¥ahoo!

| |Enhance

Step 4: Show special criteria on report tab,
|| KEI 1] Top Bids

Step 5 Google adwords options

Enter max CPC: §

| | Google broad match || Google phrase match

Step 3 Select the search engings you would like o analvze,

[ ] Miva

|aa car insurance;admiral car insurance;astna; affordable health inst v:| | |

|| Title Results

Lo |

[3¢] Google exact match

=
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All of the other data in step 4 and 5 is very valuable information, but because we really
only want to know how much money people are bidding for these Adwords keywords,
we'llonly check the "Google Exact Match" option.

Thenwe'll click"ok" andlet Keyword Elite doits thing...

Next, we'll click the report view tab. We'll scroll to the right until we see the Adwords CPC
(exact match) column. This column tells us roughly how much the top paying Adwords
advertisers are paying, per click, foreach of these keywords.

We'll want to sort this column in descending order, so we can see the highest paying
keyword at the top.

The way Adsense works, is the more money that advertisers are paying, per click, for the
keywordin Google "Adwords", the MORE money you'll be paid via Adsense, for displaying
their ad on your site via Adsense! So... the goal here is to select those keywords from the
top of the list, that are costing advertisers the most per click.

Ok, so after we sort the column in descending order, you can see that the keyword
"automobile insurance" is the second most expensive keyword on the list. What we can
then do is go back into Project 1, "create a keyword list", and do just that... Create our
keyword list based off of this 1 high paying keyword.

% Keyword Elite

New Cpen  Save  Pauss  Export  Options Help
Progress: | L = | Threads view | Repart view
Keyword | Restits | Seaches RfSRatio | adwords CPC  Adwords positk &
Irsurarce 1,130,000,000 1,307,733 254, $44.15 - $55.18 1-3
automobiie nsurance 49,300,000 Mo Owerture Re.. 4, $40.35 - $50,44 1-3
insuUrarce ratas 196,000,000 20,196 9,704, $37.70 - $47.12 1-3
hormacwemers insurance 46,400,000 Mo Overture Re... MFA $32.95- §41.10 1-3
hame insurance 937,000,000 476,663 1,965.75 $32.90 - §41.13 1.3
matorcyce insurance 21,200,000 53,698 394,80 $31.69 - $39.61 1-3
health imsurance 585,000,000 568,035 1,025.87 $31.47 - $39.34 1-3
madcd irsurance 333,000,000 125,365 2,656.18 $31.38 - f39.22 1-3
cobra irsurance 7,000,000 B,154 062,85 420,80 - §37.36 1-3
health insurance onine 279,000,000 5,441 51,277.34 $29.74 - $37.17 1-3
term life insurance 120,000,000 147,081 81588 $27.86 - $36.32 1-3
fife insurarce 308,000,000 413,735 051,07 $27.81 - $41.72 1-3
Mator Neurance £3,600,000 11,112 7,523.40 $27.18 - §32.92 1-3
car irsurance quotes 60,200,000 Mo Ovarture Re... MFA $24.36 - $36.54 1-3 -
£ ¥
Wiebsite LFL Rarikirg | Search Engine Bid Amount

Please salact a keyword from above

e o, Vi Coone:
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We'll do just as we did before by using the Ask.com option, but this time, we'll raise the
sliderinstep 4 up toroughly 2 or 3 thousand.

Click "ok" and Keyword Elite will create our list of keywords, based on this high paying
Adsense keyword we found earlier.

From here, we could either:

Use the 2,000+ keyword list that Keyword Elite generates, and plug it info some web page
generation software to create a few thousand page website for usin a couple of minutes,
based on each of those high paying keywords we just found. I'llrecommend some good
page generatorsoftware programsin later chapters... So keep your eyes peeled for that.

Or, you could take the top, say 45 highest paying keywords from the sorted list of keywords
you created earlier, and either write 1 article based around each keyword, yourself, OR
hire a freelance writer from Elance.com to write the artficles for you.

Once you have your site created, slap some Google Adsense ads up on the website and
you're set to start making money with Google Adsense! You'll be surprised to know that
some high paying keywords will actually earn you upwards of $5.00+ per click! That
money canreally add up quickly if you find those high paying keywords.

If you don't have an Adsense account, you can sign up for a free account by clicking on
theimage to theright.

Money Making Method #2

We kind of covered this option above, but | want to mention it briefly again, incase it
slipped by you the first fime around. | mentioned that many people online are either
creating websites to display high paying Adsense keyword lists OR they're even selling
these lists for profit. Now, what you can do with Keyword Elite, is you can create your own
high paying keyword list. With these high paying Adsense lists, you can create many niche
websites containing contentrevolving around the high paying keywords...

OR

You can do as these other people are doing and you can actually sell these lists and start
up your own little business!

OR

You can create your own "high paying Adsense list website" and attract search engine
traffic and visitors by simply displaying these lists on your website for free. Slap some of your
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own Adsense ads up on your website, and you'll be earning some Adsense income in no
time!

Here's an example of a website doing just this:

GOOGLE ADSENSE TOP PAYING KEYWORDS
CATECOILIES OF WORDS
HOME ABCDEFGHIJELMNOPORSTUNWEYE
wey | SeMEh Sort | sphatecaly

TOP PAYINGE 20

The Rich Adsense Jeck Adiense Pay Me Teo Huch

Launcher Membankip Site Toa'd Ba 1Lium Migh Paying A<3anas Kegwords Ta
Stupid not to jenl Maks $1ES Mo Sun Fran Video How
Ay By Geseg994) Aduwdige oo thip ras

Dpensne yaton T
Deonan,_naiee_ypahoo 1 T-TT
D_hair laser removal sashingbon GRS
Law lemon wisconsin LR
Emik_{A_insurance BlLES
Ienn We guples S8
Indiana low leman snrnd
Cretil_couily ine S55.00%
Deasle cor BZFTH
Credt_equity bheme e s
Credl equily feene ke s 52158
fosgeles cnmingl defense lnx 51T
Lendin._tooe g S1EE
W lending tree oo 51624
lair_remaval washington do 51044
Heme_ ety credit SBAES
ant call conlerence ALTH
Chean tesm bl insurance AT
Discount texmn Ble_insurance 43

Level term be inpwanoe 1A

http://keywords.maxlinks.org/

You'llnotice that their adsense ads are blended wellinto the top of the web page. | found
this website by going to Google and entering the words "high paying Adsense Keyword"...
This is how they get traffic to their website. Once the fraffic is there, someone might click
on their Adsense ads, and then they earn commission that way. Brilliant... and something
that you can and should be doing!

Those are a couple of the super easy ways of making some extra income, with very little
effortinvolved. Let's move on to the next chapter, as | dive into some other strategies you
canuse to make to make money via the Google Adsense AND Adwords system.
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Chapter 9: Bonus Chapter

Finding Profitable Keywords

Over the past several years Google Adwords has become THE most effective way to
guarantee asteady stream of traffic and income for your website.

With that being said, it's also become pretty tough to keep Google from taking your
money... Adwords courses have popped up left and right claiming to teach you the
"secret" to making money with Google Adwords. While these courses DO teach you
different strategies for improving your clickthrough rate and the quality of your Adwords
ads, they failwhen it comes to one MAJOR aspect of Google Adwords, and thisis...

Finding profitable keywords!

Without profitable keywords, you're not going to make money, no matter how well written
youradiis.

Well, in today's chapter, | want to let you in on the 1 TRUE "secret" to finding profitable
keywords in the Google Adwords system. I'll take you through a step by step example that
will show you what | do to virtually guarantee | find profitable keywords. So, let's get
started...

brad@weonlite,com | My Accounl | Sign o

Step‘l Wab  Eager Gisgs Mesn Ebiogs LocH  migfes

Google s (5 pnties
This isn't a lesson oNn  wes Reulis 1- 10 of stout 225000000 for kawwan] pesearch @4 seconds)
product development, Kemedssegortod .
1 H l:l e :am s 11;: 0 BN ‘rl L: 'm" s Expant Huﬂn:d Research
so I'm assuming that ST EsertKapword Research

repen hayward resasich sareces
yOU Olrecdy hOVG O E:ﬁﬂ;:-:-lljfi%ﬂf:{&i&ﬁﬁ;::JI:-:IIL:-:I:II:.-I‘_'I:lu‘!m yout webpages body laad o il I
sl n pl-:-ll.:! an | !.;.I"_'I';';'_,:J-.'i_ JC
Product YOU WaANT O e smumsmeosnncombepmort esnmerion i 185 s Maumss ROt wih s ime
tampen tor j‘.sll today!

promofe. Ok, once we “!?::“Ji “ih..m'L‘.’,';i;;;'.i'k'.’;ﬂ";“'.L'“iw  Top 20001 1 the Top 500000

Dt par By 1hqm1-hhnr:i |¢|. L8 Easy Ktﬁnrdﬂuurth
have our product, we e | P Ortes Lt B
need TO gO TO GOOg|e LH:'I.H:I:::IWR;I*:'::?: show rn Bures 10 gat Ehe mudad bom Wardtracker. Downlosd the bes ‘ R I

ki rwll |-n.ur.| i e o Keyword Research Software

and enfer some very  IERCRTEITIT - e
b rod d searc h Te rm H{J'E'*'Frd;':ie;:h&- Iﬁ -|-||I i o "L'I ling I' T '!I.'I-u-ua -: Wi thas Kcm n.rd.Ro:Inn:h 20
related to our product. I e bt bt i iy
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In this example, let's choose the keyword "keyword research”. You can choose any
keyword that'srelated to your product. In this example, my product is a keyword research
software program, so | chose the keyword "keyword research".

Step 2

Once we do this, we'll want to pick one or more of the welbsites that are advertising in the
Google Adwords section of Google. You can see above that I've chosen
www.webseodesign.com

This is the website that I'll be monitoring over the next several weeks. Keep this in mind
becauseit's very important.

The idea here is that the longer a website bids on a keyword, the greater the chance that
the keyword s profitable (i.e. It's making them money!)

The same can be said in the "real world" as well... The longer an ad runs in a magazine, tv,
or a newspaper, the greater chance it's making the owner money, or he wouldn't keep
advertising the same ad.

Thisinformationis GOLD andisn't to be taken lightly...

Step 3

Keyword Selector Tool

The next step is to use a keyword generation software program
OR come up with a big list of related keywords yoUrself. I'd i s emm raisied to yoor st and ve vl

show yous

recommend at least using a free keyword tool like the Overture o reisted searches that indlude your term

® How many times that term was searched

search term suggestion tool (http://www.inventory.overture.com) — on tast month
and entering your main keyword. Personally, | find the free tools  setsuggestions for: (may take up ta 20

seconds]

don't give me the number of keywords | need, and they also  keywodreseach @

work much slower. | use Keyword Elite fo generate bigger lists Of  Noter ai zuggestad saarch tarms are subject

to our standard editorial review procass,

keywords... But, like | said, you can still use a free tool and it
should work "ok".

165
1329  Leyword ppc research

To keep it simple for this example, we'll use the Overture searCh  uss  cuord researh tool
term suggestion tool. If you do have Keyword Elite, use that zss  [fightesm kewwerd ressardh search
SOf.I.WGre inSTeOd. 253 keyword marketing research

19 keyword research service

161 engine keyword ranking research

We'll enter the keyword "keyword research" into OVerture and  1u e wesesr sefwre
Clickuok” 141 keyward research tracking

136 keywaord research seo

131 highbearn keyword question research

You can see that the Overture tool gives us a larger list of ,, 7
keywords we can work with. We'llthen need to copy and paste

kanmmrd racazr-h cariniras
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those keywords into an Excel spreadsheet. What we're going to do is we'll go back to
Google and "one by one" we're going to see if www.webseodesign.com is bidding on
any of these keywords.

Take alook at the Excel spreadsheet below to see whatImean...

M) fle Edt Vew Insert Fomst Tooks Data Window Help  Adobe PDF  POF Createl
Dedsy @R Y taR-F v- e -2 ke

furial »= 10
) T .
oy
FREE.
E3 - i

A B C
1 Keyword Founid Total Days Bidding
2 keyword research Yes 1

_j'_gkeywnrd ppc research

4 keyword research tool

5 highbeam keyword research search web

6 keyword marketing research

! keyword research service

8 engine keyword ranking research search

9 keyword research software

10 keyword research tracking

11 keyword research seo

12 highbeamn keyword question research save

13 keyword research serices

14 free keyword research tool

15 keyword populanty research

16 article document keyword question research save search
17 keyword professional research

18 engine engine keyword research search search tip
19 free keyword research

20 instant keyword research

21 fi keyword lauderdale research

All we need to do now is go through our list of keywords and manually check Google to
see if our website is advertising using each of the keywords. We'll do this once every 1-3
days and update our spreadsheet accordingly.

After at least 3 weeks, we'll then look at our spreadsheet and take those keywords that
www.webseodesign.com has been bidding on, for the longest period of fime... and use
those keywords for our own Adwords ad, nearly guaranteeing our chances of also being
profitable!
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The principle is very simple here. Don't gloss over this... The longer a website is advertising
with a keyword, they're either making money with the keyword OR they're extremely
stupid and are throwing money away. Chances are, it's the former.

Forthe longest time, | did the exact steps above manually like I've shown you. It works very
well, although it does take a bit of time to manually check each keyword and update
your spreadsheet. Especially if you have, say 100 keywords... let alone 1,000!

That'swhen | gotsmart, orl guess you could say... lazy.

Earlier | mentioned | use Keyword Elite to generate big keyword lists, well, | also use
Keyword Elite to automatically do the process above for me. | don't have to do anything
but paste in the URL | want to analyze, and paste in the keywords | want to monitor. Click
ok...and Keyword Elite does all this forme :-)

Let's go through the steps using Keyword Elite, for those of you that already own Keyword
Elite or if you decide to ever get a copy, you'll know exactly what to do to get tons of
profitable keywords quickly.

Using Keyword Elite to get your profitable list of keywords...

Step 1

OpenKeyword Elite and select project 5 and click "ok

Keyword Elite :: New Project

Step 1; Seleck the project bype wou would fike to run,

5. Spy on Adwords competition

Step 2: Please click on "Ok" ko continue.

| Ik | | Zancel |
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Step 2

Click the "new project" button and then enter a project name. We'll just enter a project
name ftitled "keyword research" since that's the name of the main keyword we used to
generate our keyword list. The project name can be anything, but should be something
you'll remember later. Reason being, you can create as many projects as you want, to
track as many keywords and websites as you want...

e Open  Save  Pmme  Export  Opbione Help

[k on New Project” to creat_~| | Mew Profect Edt project Scheder R o Shaw histary

Website Eeyword Datechecked | Found | Total days found Ad ti
Plzase aeate a project

[ Keyword Fiite : Add new keyword(s)

Please anter the nams of the new propect
|l{edee-sea-d1

Step 3

Click the "edit project" button to enter our keywords and URL. We'll enter the website URL:
www.webseodesign.com

and the keywords:

keyword research

keyword ppc research

keyword research tool

highbeam keyword research search web
keyword marketing research

keyword research service
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engine keyword ranking research search

keyword research software

keyword research tracking

keyword research seo

highbeam keyword question research save
keyword research services

free keyword research tool

keyword popularity research

article document keyword question research save search
keyword professional research

engine engine keyword research search search tip
free keyword research

instant keyword research

ft keyword lauderdale research

If | were to only use Keyword Elite, | would have generated a keyword list of over 5,000
keywords and then just copied those keywords into project 5, which would only take a
couple minutes... but in this example, let's just use this small keyword list that the Overture
SearchTerm suggestion tool created for us.

ok Project name:

| Kevword Research Remove project |

Project URLs:
keywordsanalyvzer.com &dd URLs, ., |

ry——Tm—

Project keywords:

keywoord research ~ .ﬁ.dd-l-:qrwnrds“ %
keyword ppe research |

keywoord research kool

highbeam kevword research ssarch web

keyvaord marketing research

keyword research sarvice

engine keyword ranking research search

keyvoord research software

keywoord research kracking

keyword research sea

highbeam kewword question research save v Remove keywords |

| Ok || cCancel |

Click"ok"...and then move to the next step.
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Step 4

The next step is to just click the "run now" button and Keyword Elite will then go to Google
and will tellus whether the website is bidding on any of those keywords listed. It only take a
couple seconds to complete. When finished, the screen willlook like this:

Mo Cpen Save  Pmse  Export Options ]
[ epveord Research =] | MewProgt it project Sihadhber R niow Shews history
Whelrsite Kenrword Dute chacked Fourd Tatd days found Ad title

keywordsandyoer.com  keyword poc reseanch 11021 4-18-2,., Yes 1 Easy KeyWord Resear,,
kepwordsandyzer.com  heghbeam keyword r... 1021 4-18-2... Yes 1 Easy KeyWord Resear. .
kepwordsanayzer.com  keyword research ser, . 11021 4-18-2,.. Yas 1 Easy KenvWord Resedr,,
kepwordeanayzer.com  keyword research sof.,. 11121 4-18-2... Yes 1 Easy keyword Resea, ..
kiFpardsinalyber.com  kéyword résearch tra., 1121 4-18-2... e 1 Earsy KeyWord R, ..
leywordsandyzer.com  engre keyword rankd.,. 1121 4-168-2.., Yas 1 Keyword Research Tool
keywordsandyzer.com  keyword popudanty e, 1122 4-18-2... Yes 1 Easy KeyWord Resear, ..
eywordsandvzer.com  keyword professional (.. 11022 4-18-2... Yes 1 Easy KeyWord Resear,,
kepwordsandyzer.com  engne engne keywo... 1122 4-18-2... Yes 1 Easy KeyWord Resear...
kerpeordganayer.com 1 keyword laadendal..  11:22 4-18-2... Yes 1 Eaty KeyWord Resear,
kepwiordeanayzer.com  instant keyword ress... 11122 4-18-2... Yes 1 Easy kKeyWord Resaar. ..
birpwrdsinplyper.com  keyword markating r.,,  11:21 4-18-2... Yes 1 Earsy KeyWond Riesear...
kerrwordsandyzer.com  kewyword research tool 11021 4-18-2... Yes 1 Easy KeyWord Resear .,
kepwiordsandyzer.com  keywiord resaarch 11:21 4-18-2... Yes 1 Easy KeyWord Resex ...
kepwordsandyzer.com  free keyword researc.,, 1121 4-18-2.., Mo 1]

keywordsandyzer.com  free keyword research 1122 4-18-2... Mo o

kepwiordsanayzer.com  aticle document key... 1122 4-18-2... Mo 1]

keywiordsandyzer.com  haghbean keyword g 1121 4-18-2... Mo o

keywiordsinayzer.com  keyword resaarch e, 11021 4-18-2... Na 0

keywordsandyzer.com  keyword research seo 11021 4-18-2.., n] 1]

Keyword Elite will show you the website you're monitoring, as well as the keyword, The
date Keyword Elite checked to see if the website was bidding on the keyword. Whether
the website is bidding on the keyword, the number of days the keyword has been found...
And it will also list the Title of the ad, the description of the ad, and the actual URL being
usedinthe ad.

On top of that, you can even set Keyword Elite to run on a scheduler at a specified tfime
eachday, soyou literally have to do nothing once you've input your keywords!

To set it on a scheduler, just click the scheduler button and you'll be prompted through a
little wizard asking when you'd like to run Keyword Elite, as shown below:

b4 Automatically check adwords positions For 'keyword Research':

I» Don't run automatically
I Daily

I eekly

I Mankly

Cancel < Back | | Finish
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As you can see, whether you decide to go the manual route, OR the automated route,
you'll get the same results... and that is, you'llmake money, and better yet... you'll prevent
Google from taking your money!

I hope this chapter has provided some insite into what you really need to be doing before
you even think about setting up a Google Adwords campaign.

That wraps up the final bonus chapter. At this point you should know everything you NEED
to know to earn a steady income with Google Adwords AND Google Adsense. All that is
left foryou to do now is to TAKE ACTION'. I strongly urge you to take what you've learnedin
the past 85 pages and do atleast 1 thing right now. Not tomorrow... butright now!

Iwish you allthe best and I'llleave you with that. Therestis up to you. Good luck!

Allthe best,

Brad Callen
Professional SEO
http://www.keywordelite.com/
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